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About this report

Cool minds, sharp eyes
Quickly following our widely read European SportsTech 
Report 2020, SportsTechX is back with the latest edition of 
the North American SportsTech Report. We ended last year 
with our first ever Global SportsTech VC Report to a 
fantastic response and up next we will publish the first ever 
Asian SportsTech Report, something we’re really looking 
forward to so stay tuned!

That said, we continue to work within the constraints set by 
what is officially now the COVID-19 pandemic. We’ve already 
seen how the sports industry has been widely affected by 
the outbreak, with seasons postponed or even cancelled in 
basically all major leagues. It seems like we won’t be 
enjoying a game in a stadium any time soon but even worse 
is the financial insecurity many athletes, teams, leagues, 
etc. are facing at the moment. Let’s hope that good 
leadership and smart decision making will keep the damage 
as low as possible.

While keeping calm is very important, so is taking all 
necessary precautions to ensure that the contagion is 
minimal. Simple steps like working from home, some social 
distancing and good hygiene practices will go a long way in 
making sure all of us come out of this safe and sound. And if 
you’re looking for silver linings, maybe it’s a good time to pick 
stock in companies like Zoom and Netflix. For now though, 
we’ll focus on what the latest edition of our North American 
report has in store. 

Howdy NASTR20
We’ve noticed a pre�y clear pa�ern emerge in North 
American SportsTech Funding over the last 5 years, where a 
breakout year is followed by one of consolidation. 2019 has 
been the handbrake to 2018’s acceleration, similar to how 
2017 followed 2016. Here are some highlights:

Even adjusted for reporting lag, 2019 saw a sharp 
decline of over 45% from 2018 levels, making it in fact 
the lowest funded year of the last 5. However the 
median ticket size in 2019 marked a new high for the 
same period.

New York City retains its position as the clear 
SportsTech capital of North America and indeed the 
world, alone accounting for a mammoth 44.7% of all 
funding seen between 2015-19, though only 
accounting for 10% of all startups. 

Fitness and esports dominated the headlines in 2019 
with the biggest funding deals closed in those areas. 
Though Content is also gaining momentum and will be 
another key driver of SportsTech growth especially as 
the Streaming Wars take hold in 2020.

So will 2020 be another breakout year? Early indicators are 
quite strong as the early months of 2020 have already seen 
some blockbuster deals. ClassPass ($285m), Barstool Sports 
($163m), The Athletic ($50m) and Gumgum ($22m) have 
already come out guns blazing, expect plenty more to follow.

Expect the expected
Some major trends in 2020 are easier to predict than others. 
The Fitness-Esports-Content triumvirate will continue to 
reign but expect Be�ing to increasingly be part of the mix as 
the sports be�ing wave arrives in full force post wider 
legalization. Innovation in these areas and the rest of the 
SportsTech industry will be healthily supported as the 
number of investors and initiatives across the ecosystem 
only grow every year, with Comcast also recently launching 
their own accelerator program. 

In spite of a truly torrid start to the 2020s, first the loss of 
sporting icons David Stern and Kobe Bryant and now the 
coronavirus pandemic, we’re hopeful that the 21st century 
edition of the Roaring 20s will follow the similar inauspicious 
start of its predecessor and deliver another rip-roaring 
decade.

With that said, let’s get started!

Rohn Malhotra
Co-founder at SportsTechX 
rohn@sportstechx.com

Benjamin Penkert
Founder at SportsTechX
benjamin@sportstechx.com
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Partner: SIGNA Sports United

The  #1 Online Sports Retailer in Europe
SIGNA Sports United currently has a user base of 
approximately 3,2 million active customers, with more than 
210 million website visits and more than 4,3 million net 
orders in last fiscal year as of September 2019, making it the 
number 1 sports e-Commerce platform for sports 
enthusiasts in Europe. The platform had a profitable 
turnover of €537 million, up more than 20% to the previous 
year. 

We focus on the fast-growing categories of biking, tennis, 
outdoor, team sports & athleisure and have built 
outstanding sports e-Commerce shops like Tennis-Point, 
Fahrrad.de, Probikeshop, AddNature, Outfi�er, and many 
more. 

Never satisfied with our success we are continuously 
investing in smart data analytics, joint marketing 
capabilities, highly scalable and modular IT infrastructure, 
an efficient expansion of our warehousing as well as 
logistics capabilities.

Next step: From e-Commerce to Sports 
Experience
Next to the actual tangible product, today’s customer is 
looking for services dedicated to enhancing their sporting 
experience. That is why we are now building the leading 
Sports Experience Platform on top of our online retail 
business, enabling Athletes to exercise more efficiently, 
healthier, safer and more enjoyably. 

As Sports is ge�ing digitized in every aspect of the game, we 
believe that tracking devices, video analytics tools and 
online coaches are just the beginning of a huge 
transformative wave changing the way we exercise, follow, 
track, watch and share experiences in sports. 

We want to be at the forefront of all this, but we don’t want 
to do this alone: To expand our ecosystem we are looking for 
interesting startups and entrepreneurial minds, who are 
aiming to improve the sports experience for athletes, fans, 
sports communities and rights-holders.

Startups and Entrepreneurs: Get involved!
To achieve our ambitious goals we are partnering with 
talented entrepreneurs and innovative companies in order 
to build and scale businesses across the entire sports 
ecosystem. All you need is a proven track record, a winner’s 
mindset and a strong passion for sports.

We offer our partners the full-scale advantage of the SIGNA 
Sports United Family:

More than 3,2 million sports customers in Europe

Extensive industry and consumer data

Access to sports clubs, associations and stakeholders

Access to elite athletes and sports influencers

Unparalleled sports expertise & know how

Feel free to reach us via our website or directly via email.
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SportsTechX - Market Intelligence for investors & professionals

Insights

SportsTechDB
Global database to find the best startups and 
initiatives in the SportsTech ecosystem.

Reports
Industry-leading reports that combine facts 
and figures with qualitative insights.

Newsle�er
Cu�ing through the noise with topic features, 
interviews & major industry updates.

SportsTech Allstars Podcast 
Showcasing startups and relevant initiatives 
from the world of Sports & Tech.

Blog
Market insights with event reports, landscape 
overviews and startup related articles

LinkedIn Group
Community of SportsTech enthusiasts who 
share the latest news and updates.

About Us

SportsTechX is the #1 source for data & insights about 
SportsTech startups and the surrounding ecosystem, with the 
mission to promote, grow and navigate the global SportsTech 
ecosystem.

We frequently publish content in form of industry-leading 
reports, podcasts and newsle�ers, and appear as keynote 
speakers at events and conferences all around the world. We 
also operate SportsTechDB, a database that helps investors 
and professionals to explore the global market in order to invest 
in and engage with the best solutions. Both the publications 
and the DB are based on our SportsTech Framework which 
allows to find, compare and assess startups.

We work with investors and organizations in sports and 
adjacent industries and support selected startups in business 
development and fundraising.

Services

Consulting
We help to find the right angle on SportsTech 
and answer questions like: What does the 
market look like? And how should we operate 
in this ecosystem? Based on that we develop 
a customised execution strategy.

Market Research
We conduct customised in-depth research 
and analysis on various aspects of the 
SportsTech ecosystem. We invite and 
promote partners through the various 
reports we publish.

Matchmaking
We connect investors and organizations with 
startups & scaleups, based on our data and 
our insights/network in the ecosystem. This 
can be for investments, collaborations, 
events, accelerator programs and other 
purposes.

Icons made by Eucalyp, Freepik and Smashicons from www.flaticon.com.
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SportsTechDB - Global database to find the best startups & initiatives

What SportsTechDB is for

Finding startups & scaleups

Screen the market for deal flow, cooperation 
opportunities, or simply to get inspired.

Exploring the ecosystem

Dive into the world of investors, innovation 
hubs, events & accelerator programs.

Accessing the market

Understand trends & developments through a 
fact based analysis.

About the Database

SportsTechDB provides high-value market intelligence for 
investors and professionals in sports and adjacent industries 
who want to explore the global SportsTech market in order to 
find the best startups and initiatives to engage with. It covers 
the following sections:

Startups & Scaleups
Funding Rounds
Mergers & Acquisitions
Investors
Accelerator & Incubator Programs
Events & Awards
Other Initiatives

SportsTech enthusiasts will no longer need to rely on their 
spreadsheets or have to conduct tedious research on their own 
- all of the information needed can be found in this new, 
comprehensive platform. We believe that it will help to 
democratize access to SportsTech startups and initiatives on a 
global scale. It aims to cut through the noise and to shine the 
spotlight on innovative solutions.

Free & Pro Version

The free version of the database gives access to all startups 
& initiatives on a global level. It is designed for users who 
want to explore the ecosystem and do some initial research. 
For industry professionals and more advanced research 
needs a paid pro version of the platform is available. 
Amongst other data and features, it includes funding 
rounds and a broad range of startup filters:

Location
Investment Status & Amount
Sectors of the SportsTech Framework
Target Sports
Technology
Business Model
etc.

This depth of research is possible due to our focus on the 
SportsTech industry, something that agnostic databases 
can hardly offer. Years of data collection, combined with a 
great network in the SportsTech ecosystem and constant 
updates guarantee data of the highest quality.

Icons made by Eucalyp, Freepik and Smashicons from www.flaticon.com.
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The SportsTech Framework - A systematic approach to the industry

About the framework
We introduced the framework in 2017 in order to provide 
a common understanding and structure for the 
SportsTech ecosystem. Since then we keep enhancing 
it, to ensure that it’s the best tool for finding, comparing 
and assessing SportsTech companies on a global level. 
That’s why we made two major changes in 2019:

1. The three main sectors are now classified on their 
target audience: The Athlete, The Sports Executive and 
The Fan.

2. We’ve introduced sub sub sectors, a third level of 
classification, to get another level of detail and provide a 
deeper understanding

The framework is also the core of our SportsTech 
database and allows for smarter and faster filtration to 
help investors and professionals find exactly what 
they’re looking for.

Even though the framework is proven-in-practice, there 
will always be situations in which startups can be 
assigned to two or even more sub or sub-sub sectors, 
which simply can not be avoided. We invite everyone to 
share their feedback as we’re always looking to further 
optimize our work.

SportsTech Framework

March 2020 @sportstechx | sportstechx.com

Activity & Performance

Wearables & Equipment

Wearables

Game Equipment

Infastructure

Performance Tracking 
& Coaching

Activity Data

Video Analytics

Coaching

Preparation

Tutorials & Training

Injury Prevention & Rehabilition

Booking & Matchmaking

Fans & Content

Fan Experiences 
& Social Platforms

Fan Engagement

Ticketing & Merchandise

Social Platforms

Fantasy Sports & Be�ing

Be�ing

Be�ing Enablement

Fantasy Sports

Fantasy Sports Enablement

Sports Games

News & Content

News Aggregator

Original Content

OTT Platforms

Management & Organisation

Media  
& Commercial Partners

Media Production

Sponsorship

Crowdfunding

Organisations & Venues

Team / Club Management

Scouting & Recruitment

Stadium Management

League / Tournament / 
Event Management
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The SportsTech Framework - Structure and Descriptions

Fans & Content
This sector is all about how sports connects to or is consumed by Fans and 
viewers. All of these are solutions focused on the fan and so will include 
content, merchandise or be�ing and fantasy sports.

News & Content: Solutions that provide all kinds of content for fans.

News Aggregator: Reporting current sports news or results.

Original Content: Creating original content, either video or editorial.

OTT Platforms: Sports streaming platforms

Fan Experiences & Social Platforms: Connecting fans with each other or 
bringing like minded sporting communities together.

Fan Engagement: Helping fans connect with their teams, leagues or 
venues to enhance their experience.

Ticketing & Merchandise: Platforms for fans to purchase tickets for 
events or merchandise & memorabilia for their favourite teams & athletes.

Social Platforms: Social networks and communities to connect people 
with similar sports interests.

Fantasy Sports & Be�ing: Assistance with be�ing real or play money on 
sports events and online games based on real or virtual teams.

Be�ing: Platforms to place sports bets

Be�ing Enablement: Tools to aid the sports be�ing industry, either be�ors 
or be�ing companies.

Fantasy Sports: Fantasy sports or sports prediction games

Fantasy Sports Enablement: Tools to help fantasy sports gamers or game 
providers.

Sports games: Sports related video games.

Activity & Performance
This sector covers all solutions focused on the Athlete, whether 
professional, amateur or at a leisure level. These are related to the actual 
sports activity, no ma�er if it’s before, during or a�er it. Common goals are 
tracking performance, preventing injuries & finding sports to play.

Wearables & Equipment: Physical resources worn/used during an activity.

Wearables: A�achments to the body of the athlete or the surface of 
playing equipment used.

Game Equipment: Physical equipment that is used to perform an activity, 
usually movable.

Infrastructure: Resources installed on premises, usually immovable.

Performance Tracking & Coaching: Solutions that help improve the 
athlete’s performance, either through track the activity and providing 
feedback or by training guidance.

Activity Data: Tools that capture and track key metrics of sports activities.

Video Analytics: Applications that use video to record athletic 
performance and provide insights.

Coaching: Tools to increase performance by providing training & guidance.

Preparation: Tools that help the athlete prepare for the sport they will 
perform or aid in injury prevention & rehabilitation.

Tutorials & Training: Tools and tutorial guides to learn new skills and help 
improve performance.

Injury prevention & rehabilitation: Applications to reduce the likelihood of 
injury or help speed-up recovery.

Booking & Matchmaking: Platforms to discover and book venues, find 
players or sports events locally or while traveling.

Management & Organisation
All solutions that help the modern Sports Executive perform their 
responsibilities. Whether it’s managing sports facilities, teams, 
associations, leagues, events, gyms or media companies. Goals here 
usually relate to improving operational efficiency or providing a be�er 
experience to the end consumer.

Organisations & Venues: Solutions to help sports related 
organisations or venues with managing internal operations.

Team / Club Management: Tools for professional or amateur sports 
teams, clubs or gyms.

Scouting & Recruitment: Applications assisting teams or coaches 
scout and recruit talent.

Stadium Management: In-stadium solutions that facilitate easier 
operations or more efficient fan organisation.

League / Tournament / Event Management: Tools for organisers of 
tournaments, leagues, races or major events.

Media & Commercial Partners: Solutions that are either for or 
connect with the media, sponsoring brands or investors.

Media Production: Tools to make broadcasting easier and richer.

Sponsorship: Platforms to connect brands with teams and athletes 
for sponsorship

Crowdfunding: Marketplaces for athletes or teams to raise funds 
directly from fans and benefactors.
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The North American SportsTech Innovators

A selection of 28 individuals who are collectively driving the growth and the success of the 
ecosystem through their engagement in new and leading initiatives. We are proud to have 
them in our report.

Jeff Kunowski
Global Sport Venture 

Development

Jeff Volk
NYVC Sports

Johannes Lerchen
Mindspring Capital

Kyle Bunch
Global Sports Venture 

Studio

Lance Dietz
KB Partners

Marilou McFarlane
Women in SportsTech

Melanie Strong
NEXT VENTŪRES

Mike Cotton
Zone Startups Sports & 

Media

Alexander Bente
ADvantage SportsTech Fund

Brian Zwerner
Beyond The Game Network

Christoph Sonnen
leAD Lake Nona Sports & 
Health Tech Accelerator

Cordero Barkley
Titletown Tech

David Sargeant
SGIF

Dr. Cheri L. Bradish
Future of Sport Lab

Itay Ingber
HYPE SPIN

Nate Thompson
HTX Sports Tech

Jordan Fliegel
Techstars Sports

Thomas H. Rudy
WhiteRock

Tim Hayden
Stadia Ventures

Tracy Deforge
The Players’ Impact

Vasu Kulkarni
Courtside Ventures

Wayne Kimmel
SeventySix Capital

Jasmine Robinson
Causeway Media Partners

Andre Fluellen
Beyond The Game Network

Brian Kopp
Phoenix Sports Partners

Ryan Bell
Comcast NBCUniversal 

SportsTech

Rudolf Vidal
FC Bayern Munich

Scott Moore
Playmaker Capital
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KEY TAKEAWAYS
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Median ticket size at 5-year 
high of $1.3m

Key Takeaways - North American SportsTech 2015 - 2019

Numbers excluding undisclosed Deals/AcquisitionsIcons made by Freepik, Eucalyp, Pause08, Kiranshastry, Vitaly Gorbachev and dDara from www.flaticon.com.

Funding in 2019 
marks 5-year low

New York City accounts for 
44.7% of total funding

Activity & Performance 
receives 40% of total funding

Fitness & esports provide 
7 of top 10 deals in 2019

The US accounts for 97% of 
funding in North America

The calm before the storm?
2019 was a year of consolidation in North America, 
following the record high funding amounts of 2018. We’ve 
seen this trend before as 2017 was a similar correction to 
the previous record year of 2016. Seems like the ecosystem 
likes to take one step back for every two forward. New York 
City continued to lead the way for SportsTech funding, 
contributing a mammoth 45% of the total funding seen 
from 2015 to 2019. Amongst the states California takes the 
top spot, home to the most number of SportsTech startups. 
Fitness and esports accounted for the top deals in 2019, 
with content another important buzzword. So will 2020 
follow this trend and set another record? The early signs 
have been very strong, however the COVID-19 pandemic 
will likely have an impact on this curve.

Over 30% of startups are 
from California
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STARTUP DATA & INSIGHTS

Leading States

Leading Cities

Leading Sectors

Startup Interviews
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The US home to 90% of North American startups
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Top 15 States in US SportsTech California leads the way
It should come as no surprise that the US contributes to 
90% of all active SportsTech startups in North America. 
Canada comes in next with 9%, the remaining 1% made 
up primarily by Mexico & Costa Rica.

Given this stark geographical distribution, rather than 
examining the presence of startups by country we 
thought it would be more informative to view them by 
US state. And the analysis did throw up some interesting 
results. California emerged as the top state for 
SportsTech by far, home to nearly one-third of active 
startups and more than double its nearest competitor 
New York. Texas showcased its strong sporting heritage 
in third place, with the rest of the list bunched very close 
together.

It is also interesting to note that the top 7 states covered 
six geographically distinct parts of the country (one from 
each NBA division), with only New York and 
Massachuse�s in close proximity. This possibly 
indicates that each of these states act as hubs for their 
region.
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New York & San Francisco the clear leaders
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2 Canadian cities in top 15
New York retained its position as the top city in North 
America for SportsTech startups. In fact, there was no 
change in the top 4, with Toronto keeping its place at 
fourth overall and as the top Canadian city. Austin broke 
into the top 5 at the expense of Chicago, explaining 
Texas’s high ranking in the state wise list. California’s 
dominance in that list is explained by the presence of 
four cities in the top 10, the only state to have more than 
one city in the top 15.

Vancouver jumped up the rankings to become the 
second highest ranked Canadian city, breaking into the 
top 15 a�er leapfrogging Montreal which came in 17th, 
down one place from last year. All positive signs for a 
growing Canadian ecosystem. The other big movers on 
the list were Santa Monica and Philadelphia. Dallas and 
Las Vegas were the big losers from last year's top 15, 
dropping six and eight ranks respectively.

The most interesting case though was from Florida, 4th 
in the state wise list but with its highest ranked city 
Miami only in 16th place. Further study revealed that 26 
cities in Florida were home to SportsTech startups, 
second only to California in terms of most number of 
cities per state with active SportsTech startups.
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Rank change compared to previous year
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Activity & Performance the dominant sector 

Preparation most popular sub-sector
Activity & Performance, referring to solutions for 
professional and recreational athletes, was the 
dominant sector, accounting for more than half of all 
SportsTech startups in North America. Tutorials & 
Training solutions, where users follow training videos to 
improve performance, was the top driver within 
Preparation, which was the most popular sub-sector.

Fans & Content, relating to solutions for sports fans, 
comes in distant second. News & Content solutions led 
the way here followed by Fantasy Sports & Be�ing, a 
trend we expect will change as the drive for be�ing 
legalisation continues. However content won’t be far 
behind with the ‘Streaming Wars’ gathering momentum 
in 2020.

Management & Organisation, which includes solutions 
for sports related organizations, is understandably the 
least populated sector. Even though the dynamics of the 
North American market are very unique since each 
collegiate athletic program practically functions like an 
SME thereby significantly increasing B2B opportunities, 
it is hard to compete with buzz words like ‘Content’, 
‘Connected Fitness’ or ‘Be�ing’.

52.1%
Activity & Performance

32.1%
Fans & Content

21.7%
Preparation

17.4%
Wearables 

& Equipment
13.0%

Performance 
Tracking & 
Coaching

15.9%
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Organisations 

& Venues

3.9%
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Commercial 
Partners

12.7%
News 

& Content

8.1%
Fan Experiences 

& Social 
Platforms

Amount of Startups per SportsTech Sector in North America

11.2%
Fantasy 
Sports 

& Betting
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Startup Interviews

Activity & Performance

FORTË
Stream live and on-demand boutique fitness classes

New York

I CAN
Virtual coach that adapts to time & lifestyle

Mexico City

VirZoom
Transforming exercise through the power of VR

Cambridge

Wild AI
Training app for women

San Francisco

Fans & Content

Creative Bot
Turning digital fans into loyal customers

Los Angeles

Edisn
AI powered fan engagement platform

Philadelphia

Esports One
All-in-one fantasy platform for gamers

Santa Monica

Fan Saves
Discounts & deals from affiliated brands

Cornwall

Management & Organisation

Maestro
White label platform for enterprise live streamers

Los Angeles

Reely
AI created clips, highlights & condensed games

Santa Monica

Trufan
Helping brands & influencers forge ties with top fans

Toronto

Vici TV
Connects football teams to out-of-market sports fans

New York

https://www.forte.fit/
https://caneloteam.com/icanapp/
http://virzoom.com
http://wild.ai
https://maestro.io
http://reely.ai
https://www.trufan.io/
http://playvici.com
http://www.creativebot.ai
http://edisn.ai
http://esportsone.com
http://fansaves.com
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New York City, New York, USA
forte.fit

FORTË

What's your value proposition?
FORTË is revolutionizing the fitness industry by 
providing online access to boutique studio 
classes coached by leading fitness experts. 
FORTË has developed the industry’s only 
cost-effective, live-streaming platform. It installs 
hardware & so�ware into boutique studios, 
which enable the classes to be streamed live to 
FORTË’s platform or through FORTË's 
white-label platform directly into the studios 
website/app. A FORTË subscription gives 
consumers access to this, interactive, real-time 
fitness experience with unlimited content 
covering a broad range of exercise disciplines. 

What were your highlights in 2019? 
We are proud to have thousands of customers 
streaming boutique fitness studio classes from 
across the U.S. both live & on-demand daily, 
with the average user watching 10-12 
classes/month. We also distribute our content 
into thousands of gyms through Wexer (24 Hour 
Fitness, Anytime Fitness & more), as well as 
through hotels & residential buildings. We are 
proud of our corporate wellness partnership 
with Peerfit, a digital health platform that 

connects employers and carriers with 
personalized fitness experiences both in-studio 
as well as through streaming via Fortë's 
platform.

What are your plans for 2020?
This year we are launching a new business 
offering. Now, studios can choose to either 
stream to our subscription service or they can 
utilize our SaaS solution where they can 
leverage our proprietary live-streaming 
hardware and so�ware, as well as interactive 
platform in a white-labeled and branded 
experience that we integrate directly into their 
website/app. We have no competition from a 
tech perspective, and see a large market 
demand for digital thanks to Peloton. Our 
solution gives studios the ability to create a 
high-quality, seamless & cost effective digital 
experience for their members.

Lauren Foundos
CEO

Guadalajara, Jalisco, Mexico
caneloteam.com/icanapp

I CAN

What's your value proposition?
I CAN by Canelo Alvarez allows people to 
receive a fitness and nutrition program backed 
by AI and inspired by the 4 times boxing world 
champion "Canelo" Alvarez at a very low cost. I 
CAN intends to have social impact by fighting 
obesity among the Mexican population by 
democratizing access to a healthier life. Future 
versions of I CAN will include AI in order to give 
every user the chance to have a coach and a 
nutritionist in their pockets to interact via voice 
commands.

What were your highlights in 2019? 
Mexico is one of the top 5 countries in the 
obesity ranking which leads to the huge 
diabetes issues we have in our country. We 
know there are many fitness and nutrition 
solutions out there but the Latino culture is 
completely different and needed to be 
addressed in a different way. The idea was born 
in 2019 a�er realizing the huge social impact we 
could generate by leveraging technology and 
my reach as an athlete. 

What are your plans for 2020?
We want to learn from our users feedback in 
order to improve our algorithm both in terms of 
workouts and nutrition. We'll launch the english 
version in order to acquire our first 50,000 
subscribers plus adding boxing based training 
programs with Canelo as the main a�raction. 
We’re planning to collaborate with other 
celebrities, especially the ones commited to 
have social impact by inspiring others to 
improve their lives. Foremost, we’ll start building 
the smartest AI coach and nutritionist in the 
world. 

Saúl "Canelo" Álvarez
Founder

https://www.forte.fit/
https://www.forte.fit/
https://caneloteam.com/icanapp/
https://caneloteam.com/icanapp/
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What's your value proposition?
VirZOOM harnesses the power of VR to 
motivate frequent and sustained cardio 
exercise. Our 2nd generation VZfit product 
employs patented VR motion controls to allow 
players to engage in a near infinite range of 
physical activities as they move through huge 
virtual worlds with six degrees of freedom 
(6DoF) while minimizing locomotion 
discomfort.

What were your highlights in 2019? 
VirZOOM shipped it's gen2 VZfit VR Cycling 
System for Oculus Go and Quest in May to 
positive press reviews and awards, and 
experienced 44% average monthly sales growth 
for the year.

What are your plans for 2020?
VZfit Sensor Kit allows our customer to turn any 
stationary bike into a VR fitness platform. This 
year we plan to expand to support off-the-shelf 
cadence sensors on bicycles on trainers, and 
wide a range of fitness equipment, including 
ellipticals, climbers, and rowers, as well bicycles 
on smart trainers, smart bikes, and other 
Bluetooth-based speed-sensing equipment.

VirZOOM
Cambridge, Massachuse�s, USA
virzoom.com

Eric Janszen
CEO & Co-Founder

What's your value proposition?
I have some breaking news: women are not 
men. WILD.AI is solving the issue that the 
medical world has widely considered women as 
another version of men (80% of research done 
on male mice!). We've done extensive research 
and are now launching our B2C app, helping 
women who do sports train, fuel and recover 
based on their menstrual cycle. We aim to build 
the largest database of female datasets across 
all ages, life stages and ethnicities. Our team 
includes the co-founder of Clue, AI Ph.ds, 
Olympic coaches, Stacy Sims; we're 
Entrepreneur First alumni, and endorsed by 
Paula Radcliffe.

What were your highlights in 2019? 
In 2019, we iterated on the product, that is now 
testing well with users. Female physiology 
legend Stacy Sims joined our advisors (300k 
views of her TedX, widely recognized as a 
thought leader in female health). We also 
created The Female Expert Panel, a network of 
high-level profiles to provoke the discussion, 
lead the messaging and accelerate change. 
Members include Paula Radcliffe, the head of 

Stanford Innovation Labs, journalists and CEOs; 
as well as created The FemTech League, a 
platform of FemTech products, created by 
women, to share the CAC. We had a 2-page 
feature in Forbes.

What are your plans for 2020?
As the product is testing well, with strong user 
feedback (we're obsessed by customer 
feedback and work very closely with them), we 
are launching with a major partner in the US. 
Our focus will primarily be in reaching product 
market fit, looking at engagement and 
retention.  We will be preparing a funding round, 
looking for strategic investors who see the 
$50bn opportunity that lies in "opening" the 
female sports market. We will be consolidating 
The Female Expert Panel, with work sessions; 
with the aim to set ourselves as a reference, and 
change the status quo; not in 5 years, but now.

WILD.AI
San Francisco, California, USA
wild.ai

Helene Guillaume
CEO & Founder

http://virzoom.com
http://virzoom.com
http://wild.ai
http://wild.ai
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Santa Monica, California, USA
reely.ai

REELY

What's your value proposition?
REELY uses computer vision to automatically 
clip, tag, and distribute sports and esports 
highlights in real time. This effectively puts the 
power of an entire editing team in the power of 
one person's hands. Our product is used by pro, 
college, and high school teams and leagues, as 
well as esports athletes, streaming providers 
and other technology platforms to deliver 
highlights to their fans in an instant.

What were your highlights in 2019? 
We launched commercially and went from four 
customers to 120 in the span of eight months.  
We saw multiple plays clipped by our system 
featured on SportsCenter's Top 10, and we 
helped our customers engage with fans at a 
much higher rate than ever before.

What are your plans for 2020?
We recently closed a round of funding that is 
allowing us to do many great things. We are 
redesigning our web application to be more 
feature rich and user friendly. We are also 
partnering with many industry leaders to 
implement our solution within their workflows 
via our REELY API. This will greatly enhance our 
partners' offerings, and grow our number of 
games processed geometrically.

Cullen Gallagher
CEO & Co-Founder

What's your value proposition?
Maestro is an interactive video platform that 
makes it easy for broadcasters to build 
meaningful relationships with their audiences. 
By adding an interactive layer, customers drive 
an average of 175% increase in watch time, 45% 
increase in retention, and 210% increase in 
revenue. The platform’s analytics help 
customers get to know their viewers, correlate 
engagement to key metrics, and understand 
how to maximize return on investment. In 
sports/esports, use cases include chat and 
social experiences, in-stream be�ing and 
commerce, prediction games, and stats 
integration.

What were your highlights in 2019? 
Maestro continued thought leadership 
alongside many top sports/esports publishers 
and leagues including Fortnite, Overwatch 
League, NBA, Sky Sports, FIFA, and PUBG. We 
launched a stats-based prediction game with 
Overwatch League, driving significant increases 
in watch time and retention and integrated live 
stats from Fortnite, NBA, and PUBG to make 
streams easier to understand and follow. We 

also proved that interactivity is transformative 
for customers of all sizes, e.g. Bowl TV which 
saw strong results in its first year. Finally, we 
made it very easy to launch in an average of 2-4 
weeks. 

What are your plans for 2020?
We are focused on expanding value 
propositions by building a platform ecosystem 
as we scale up our global customer base. We 
recently launched our first automation tools to 
increase engagement, enable personalization, 
and reduce costs. These are "if this then that" 
workflows that use data to trigger interactive 
experiences with targeting options for specific 
viewer profiles. Next up: developers. We're 
launching integrations with many streaming 
providers, tools for developers to build custom 
overlays and panels, and new APIs and an SDK 
to support flexible integration options.

Maestro
Culver City, California, USA
info.maestro.io

Ari Evans
Founder & CEO

https://maestro.io
https://maestro.io
http://reely.ai
http://reely.ai
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Toronto, Ontario, Canada
trufan.io

TruFan

What's your value proposition?
We provide brands globally the world's most 
sophisticated audience intelligence platform in 
the most intuitive and affordable way. Our 
customers love us because our pricing is 
flexible to how much data they want analyzed 
and our platform is intuitive enough for a 
marketer to utilize and understand. We are also 
the only platform to have over two billion social 
profiles on our servers for any brand to go 
through and segment.

What were your highlights in 2019? 
We acquired leading audience segmentation 
platform SocialRank, we became cashflow 
positive in December 2019, we launched our 
company podcast "Fans First", we serviced over 
100 paying customers including Netflix, NBA, 
NFL, Samsung US and United Talent Agency, we 
grew our team to 13 people (along with over 30 
investors/advisors), we successfully raised over 
$1.8M, we began co-producing an original 
content series with Best Crosses Media and we 
were accepted to one of the world's leading 
accelerators the Ryerson DMZ.

What are your plans for 2020?
We plan to double our ARR along with unifying 
the two platforms we own (our fan engagement 
platform and the audience segmentation 
platform we acquired). We also want to integrate 
with sales data and marry social and sales data 
together to show brands which of their most 
active customers are also engaging with them 
on social media.

Swish Goswami
CEO & Founder

New York, New York, USA
playvici.com

VICI TV 

What's your value proposition?
For sports teams, VICI TV helps a�ack a $100B 
opportunity to make more money from 1B+ fans 
by turning their existing investments in fan 
engagement into a global TV network with 
targeted reach to their out-of-market fan 
audience. For fans, VICI TV is a personalized 
alternative to boring pregame / hal�ime shows 
featuring their favorite teams, players - even 
themselves! - automagically present on TVs 
everywhere they already watch sports.

What were your highlights in 2019? 
Six months a�er our launch during the 2018 
World Cup, we landed our first customer, 
billion-dollar football (soccer) team Paris 
Saint-Germain, who rolled out VICI TV in 10 
major cities across 3 continents to be�er 
monetize their most passionate fans. We proved 
every $1 PSG spends on VICI TV unlocks $20+ in 
revenue potential per fan per season through 
60+ minutes of targeted reach to out-of-market 
fans. Our work with PSG gave us market 
credibility, leading to meetings with 11 of the top 
20 football clubs in the world and investment 
from Techstars, which set up strong momentum 
heading into 2020.

What are your plans for 2020?
This year is all about scale: scaling the number 
of football (soccer) teams using VICI TV’s 
network to make more money from more fans, 
scaling beyond football to other sports, and 
scaling the number of places fans can enjoy 
their own personal SportsCenter. By the end of 
this year, VICI TV will be the “smart pipe” 
between the world’s biggest media brands and 
their biggest fans in 1000+ markets, translating 
billions of minutes watched into $100+ in annual 
revenue potential per fan no ma�er where they 
are in the world. 

Adam Jones
CEO

NORTH AMERICAN SPORTSTECH REPORT 2020
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What's your value proposition?
Edisn.ai is a real-time AI player recognition 
platform that delivers fan engagement and 
monetization on live sports video streams. We 
are the ONLY tech that does this in real-time 
without the need for cameras in stadiums or 
chips on players. This enables fans to get 
on-demand content like stats, social media 
posts, engaging polls and other relevant 
content for their favorite teams and players. 
Content owners can enhance monetization by 
delivering personalized deals on ticketing, 
merchandise, be�ing and targeted advertising.

What were your highlights in 2019? 
We graduated from the Comcast-Techstars 
accelerator program (one of 11 companies). We 
were one of 12 companies (from 160 that were 
selected) for the first cohort of Sports Tech 
Tokyo, an initiative by Dentsu and Scrum 
Ventures. We completed pilot projects with 
Comcast, NBC and the NBA, some of the most 
marquee names in sports worldwide.

What are your plans for 2020?
We have filed for one patent and in the process 
of filing for three more to protect the core IP of 
the product. We want to scale our business 
across the US, Europe and Asia - with some of 
the leading broadcasters and leagues across 
sports like soccer, basketball, cricket and 
Olympic sports. And we’d like to expand our 
product offering to move to adjacent markets 
like entertainment and news video content.

Edisn.ai
Philadelphia, Pennsylvania, USA
edisn.ai

Ashok Karanth
CEO

Los Angeles, California, USA
creativebot.ai

Creative Bot

What's your value proposition?
With a remarkably high opening rate, direct 
messaging marketing offers a new channel of 
communication to connect sports 
organizations and their fans across devices and 
generations, shi�ing their strategy from 
one-to-many to one-to-one. Creative Bot 
provides the all-in-one-solution for personalized 
direct messaging at scale, enabling our 
customers to build an ongoing, meaningful 
relationship with each one of their fans.

What were your highlights in 2019? 
Having our world premiere with the Los Angeles 
Rams was definitely our highlight of 2019. 
Celebrating the final games at the historical 
Memorial Coliseum, we helped the NFL team 
engage with the 60,000+ fans present at the 
stadium through a never-before-seen live SMS 
experience. Generating thousands of new 
opt-ins for future direct SMS marketing 
campaigns, fan's messages were displayed on 
the Jumbotron in real-time, with the chance to 
win merchandise, digital stickers, and 
post-game prizes.

What are your plans for 2020?
For 2020 we are focused on a couple different 
areas. First and foremost we want to continue 
building relationships with our clients, 
experimenting with different use cases and 
expanding into new markets, sports teams, and 
stadiums. Zeroing in on providing the most 
seamless experience for both our customers 
and their fans, we plan on adding to our team, 
investing in R&D while also looking to close our 
next round of funding.

Benjamin Benichou
CEO

http://www.creativebot.ai
http://www.creativebot.ai
http://edisn.ai
http://edisn.ai
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What's your value proposition?
FanSaves is a mobile couponing app giving fans 
discounts and deals from sponsors of their 
favourite teams. We help teams increase their 
sponsorship revenue by providing a digital tool 
for their sponsors that activates and engages 
fans while tracking ROI and customer analytics. 
We founded FanSaves while managing two 
minor professional hockey teams and while 
selling sponsorship business owners would 
always tell us they wanted more than just a rink 
board or program ad. They wanted something 
digital that allowed them to track analytics and 
since we didn't have anything like that, we 
created it!

What were your highlights in 2019? 
In 2019, we grew to help 36 organizations across 
North America (in Canada and the US including 
New Mexico, New York, North Dakota, 
Minnesota, Florida and Georgia). We are now 
offering over 350 discounts and deals to our 
users from national and international brands as 
well as local mom-and-pop shops. 2019 saw 
FanSaves grow into new verticals, moving from 
focusing solely on sports teams to now also 

helping colleges, Chambers of Commerce, 
e-sports, events, non-profits, influencers and 
media. We also released Version 3 of our app in 
October giving our fans a much be�er user 
experience.

What are your plans for 2020?
We are currently in discussions with multiple 
blue chip clients in the NHL and also growing 
our relationships with other professional 
leagues and college athletics. We recently 
closed a great partnership with Sports & 
Entertainment Atlantic (which manages over a 
dozen properties in Atlantic Canada) and we are 
excited to continue building our user base and 
growing our discount offerings. Our goal is to 
help as many teams as possible increase their 
sponsorship revenue and help their fans be�er 
engage with the sponsors of their favourite 
teams.

FanSaves
O�awa, Ontario, Canada
fansaves.com

Kris McCarthy
Co-Founder & COO

Shannon Ferguson
Co-Founder & CEO

Santa Monica, California, USA
esportsone.com

Esports One

What's your value proposition?
Esports One is a data and analytics company 
leveraging computer vision and machine 
learning to simplify the esports experience at 
every touchpoint. We have built the most 
comprehensive historical player-performance 
database going back as far as 2010 and global 
stats captured in real-time - this is the data 
required to fuel the future of Fantasy Esports. 

What were your highlights in 2019? 
2019 was an exciting year for Esports One as we 
kicked off a multi-game exclusive partnership 
with Acer to be their stats and analytics 
provider for their new coaching platform, 
Planet9. In addition, our esports bot, OneBot, 
went live to over 4,000 discord servers and 
provides more ways for esports fans to engage 
their community through real-time gameplay 
updates, live stats, and cross-server prediction 
contests. E1 Ambassadors was also 
implemented to help establish mutually 
beneficial partnerships with celebrities & public 
figures that have a passion for gaming and 
esports. Avid League of Legends fan and gamer, 
Michael Clifford of 5 Seconds of Summer was 
the first to join in late 2019. 

What are your plans for 2020?
Since 2017, Esports One has been an industry 
leader as one of the prominent stats and 
analytics companies in esports. January set the 
stage for what will undoubtedly be the biggest 
year for Esports One yet with the debut of E1 
Fantasy that provides fans with an all-in-one 
platform for daily, seasonal and real-time 
fantasy. We currently only support League of 
Legends, but plan to expand into a number of 
new game titles later this year. This ultimately 
puts us one step closer to our mission of 
building and dominating competitive viewing 
within esports.

Matthew Gunnin
Founder/CEO

http://esportsone.com
http://esportsone.com
http://fansaves.com
http://fansaves.com


Subscribe to the SportsTechX Newsletter
The most convenient way to know what is happening 
in the global SportsTech ecosystem.

sportstechx.com/newsletter
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2019 slowdown after breakout 2018
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Will 2020 be another peak year?
The first thing to note is that the US accounts for 97% of 
the total funding in North American SportsTech over the 
last five years. A second note is the pa�ern of ups and 
downs. Each breakout year was followed by a year of 
consolidation, which is what 2019 seems to have been. 
Even with an added reporting lag of 15%, the funding 
seen in 2019 is the lowest of the last 5 years and 
significantly below 2018 levels. However deal sizes are 
still on the way up, as median ticket size marked a new 
5-year high.

Will 2020 be another breakout year? The early indicators 
are strong. In January ClassPass announced a huge 
$285m investment and Penn National Gaming invested 
$163m in Barstool Sports. The Athletic ($50m) and 
Gumgum ($22m) also announced major funding rounds 
early in the year. However the impact of COVID-19 is yet 
to be determined and does not make us very optimistic.

The other interesting trend is that each breakout year 
had a ‘hot sector’ driving the funding. In 2016 it was Daily 
Fantasy Sports, in 2018 it was Connected Fitness. So 
what will it be for 2020? Be�ing is an obvious driver but 
expect the Streaming Wars to play a prominent role with 
FAANG (Facebook, Amazon, Apply, Netflix and Google), 
Disney and also DAZN competing in the land grab for 
digital subscriptions.

Funding Amounts & Number of Rounds in North American SportsTech 2015 - 2019

Amount in $m Funding Rounds
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Powerhouses reaffirm strength
As already mentioned, the US accounts for 97% of the 
total funding in North American SportsTech, so a state 
wise view of what is happening within the US required a 
deeper dive and it certainly didn’t disappoint.

California leads the way when it comes to the amount of 
startups, but the money in New York certainly talks. The 
state takes pole position, nearly two-thirds bigger than 
its nearest competitor. However the drop off to 3rd place 
is even bigger with California having nearly three times 
the amount of Massachuse�s. It is clear which regions 
are the SportsTech powerhouses within the US. 

The bigger surprise comes next on the list with Utah 
taking 4th place, the state ranked 25th when it comes to 
number of startups. However, as seen already in Europe 
with Bucharest and the SuperBet deal, Utah’s high rank 
comes from one $200m deal in 2019 in Logan based iFit. 
The Connected Fitness equipment startup is owned by 
ICON Health & Fitness from the same city, one of the 
world’s largest manufacturers of exercise equipment. 
More encouraging signs for the ecosystem as an 
industry incumbent enters the space given the traction 
the likes of Peloton, Tonal and Mirror have seen recently. 

New York ahead of California, Utah makes entry

New York
$3,614.6m1

California
$2,199.5m 2

Washington
$157.8m 5

North Carolina
$41.4m10

Florida
$38.1m11

Georgia
$36.3m12Alabama

$30.7m13Texas
$141.1m7

Massachusetts
$794.1m3

Illinois
$25.1m15

Utah
$204.2m 4

Colorado
$53.1m 9

Nebraska
$111.5m8

Pennsylvania
$28.5m14

District of Columbia
$153.4m6
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Top 15 States in US SportsTech by Funding 2015 - 2019
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Fluctuating funding in major states

California takes lead in 2019
The pa�ern of ups and downs continues when looking 
at the funding per year for the top 5 US states, with the 
exception of Utah where 2019 dominated the total 
funding received on the back of the $200m iFit deal. 2019 
saw a drastic decrease from 2018 levels, especially in 
New York, California and Washington. Massachuse�s 
saw an improvement from the previous year but was still 
below 2017 levels. This makes it more apparent that 2019 
was a ‘down’ year across the board.

The tussle between the heavyweights continued as 2019 
saw California overtake New York as the top funded 
state primarily as a result of nine $15m+ investments, 
five of those above $25m. New York saw seven $15m+ 
investments in comparison. The drop off to the next 
states is quite stark but does see Texas entering the top 
5 in 2019, a�er being ranked in 7th overall for the 2015-19 
period.

Per Year Breakup for Top 5 Funded US States 2015 - 2019
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New York reigns as SportsTech capital

San Francisco overtakes Boston
The Big Apple retains its shine and position as the top 
SportsTech city in North America with 44.7% of the total 
5-year funding. The investment seen is almost four times 
the size of its nearest competitor San Francisco, has 
lapped all the others in this race multiple times over. 
California might have lost this ba�le for top spot but 
makes up for it by claiming three out of the top 5 ranks, 
Redwood City and Santa Monica making big jumps up 
the charts on the back of investments in esports.

Washington D.C. and Logan were the other big gainers. 
Logan’s presence has been explained by the previously 
mentioned $200m iFit round in 2019 while Washington 
D.C. enters the top 10 on the back of a similarly huge 
$150m investment in sports analytics company Big 
League Advance in 2018. The cities to lose out as a result 
of all this shi�ing were Sea�le and Los Angeles. 
However both of them still retained their position in the 
top 10, which again was an all US affair.

Canada makes its first appearance at number 11 through 
Toronto, the city retaining the same spot as last year in 
spite of all the movement above and below. The other 
Canadian startup hubs came much further down the list 
with Vancouver in 24th and Montreal in 41st. Mexico City 
didn’t even make the top 100, unfortunately. 

Top 15 Cities in North American SportsTech by Funding 2015 - 2019
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Californian cities strong in recent years

Logan & Toronto in 2019 top 5
In absolute terms, the investment New York City 
startups see each year dwarfs that in any of the other 
cities. But even though last year was rather weak across 
the entire North American landscape, the Big Apple had 
a particularly weak 2019, not even accounting for half 
the funding of 2015. San Francisco took that opportunity 
and was much closer to New York City in 2019 than any 
of the previous years. An early indicator of the 
Californian city challenging for top spot? Only time will 
tell.

Interesting to observe is that all the biggest years of the 
3 Californian cities in the top 5 have been driven by 
esports, with Santa Monica deserving a special mention. 
2015 aside, the city has grown in funding Year-over-Year 
(YoY) even in 2019. Contrary to this is Boston, which has 
seen a pre�y clear slowdown a�er the Daily Fantasy 
Sports driven highs of 2015 and 2016.

The 2019 top 5 also adds a lot of color to this analysis. 
Logan’s presence is the result of the 2019 $200m iFit 
funding round, but the most encouraging progress is 
made by Toronto with big rounds in sports news and 
content player The Score and esports platform Torque 
Esports. Encouraging signs for the Canadian ecosystem 
as startups from the city are able to raise large ticket 
sizes to compete with their American counterparts.

Per Year Breakup for Top 5 Funded Cities 2015 - 2019

100.0%

75.0%

50.0%

25.0%

0.0%

New York California Massachuse�s Washington

32.4%

16.5%

18.2%

26.2%

6.7%

31.3%

42.6%

14.7%

4.0%

7.4%

65.2%

0.0%

15.3%

5.5%

14.0%

4.1%

18.5%

19.9%

28.6%

28.9%

17.7%
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13.0%

Rank

1

2

3

4

5

Amount in $m

240.7

200.0

168.4

60.8

56.8

City

New York City

Logan

San Francisco

Santa Monica

Toronto

Utah

Top 5 States in 2019

DATA SOURCE: SPORTSTECHDB.COM
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Activity & Performance the leading sector

New York startups dominate 
Activity & Performance is the top sector again but the 
margin isn’t as wide given that it accounts for 40% of the 
total amount invested, whereas it was at 52% for the 
number of startups. A large portion of the funding 
comes from big ticket investments in Fitness based 
startups such as Peloton, Class Pass, iFit, Zwi� and 
Flywheel Sports, all of whom have seen $100m+ rounds 
of funding, along with many others. 

Apart from the 2016 Disney investment in BAMTECH 
and its subsequent acquisition, most of the big 
investments in Management & Organisation have come 
in esports with companies like Discord, Vindex and 
PlayVS having raised $50m+ rounds. Each of those 
companies provide services that can be used across 
different games and platforms, making them even more 
a�ractive to investors in an already red hot market.

Fans & Content accounted for 32% of the total funding 
over the period, in large part driven previously by 
investments in Daily Fantasy Sports companies and now 
by $50m+ investments in content platforms such as The 
Athletic and Barstool Sports and streaming platforms 
such as FuboTV and Caffeine. Ticketing has also seen 
similar big funding rounds in SeatGeek and more 
recently TickPick.

Funding Amounts & Top Companies* per SportsTech Sector 2015 - 2019

March 2020 @sportstechx | sportstechx.com

Activity & Performance - $3,275.5m

Wearables & Equipment Performance Tracking 
& Coaching

Preparation

Fans & Content - $2,552.9m

Fan Experiences 
& Social Platforms

Fantasy Sports & Be�ingNews & Content

Management & Org. - $2,199.2m

Media  
& Commercial Partners

Organisations & Venues

$481.4m

*Per highest funding amount since 2015, displayed with their all-time funding amount

$994.7m, New York $151m Washington D.C. $524m, New York $279.3m, San Francisco

$178m, New York $160m, New York $693.4m, Boston $1000m, New York

$2,084.6m $709.4m $932.5m

$1,266.7m
$1,157.1m 

$416.2m 
$979.5m

DATA SOURCE: SPORTSTECHDB.COM

https://twitter.com/sportstechx
https://sportstechx.com
http://onepeloton.com
http://bigleagueadvance.com
http://classpass.com
http://discordapp.com
http://bamtechmedia.com
http://barstoolsports.com
http://seatgeek.com
http://draftkings.com
https://sportstechdb.com/
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Activity & Performance dominating the last 3 years

Management & Organisation gaining 
traction
The first thing to notice from this graph is that 2017 was 
the breakout year for Activity & Performance and it’s 
been dominant since, accounting for nearly half the 
total investment in SportsTech. The booming fitness 
industry with its broad range of tech based tools and 
equipment is the clear driving force behind this.

The 2016 BAMTECH deal aside, Management & 
Organisation has always been the smallest sector 
though it made a bigger difference in 2019 driven by 
investments in esports platforms. We are still waiting for 
a B2B unicorn in SportsTech, nevertheless this is an 
important sector.

Investment in Fans & Content startups seems fairly 
consistent Year-over-Year (YoY) but expect this sector to 
become more a�ractive to investors and startups as the 
clamor for content heats up. With an increasing number 
of sports teams flocking to platforms like TikTok, it is 
clear that original content is the need of the hour for 
sports related organizations who are all exploring new 
formats and platforms. There will be no shortage of 
backers for innovative solutions addressing this market.

Funding Distribution in North American SportsTech per Sector 2015 - 2019
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Fitness, Esports, Content trifecta dominates

4 Californian startups in top 10
So here’s a look at the big names in North American 
SportsTech from 2019, the startups who raised the most 
funding over the course of last year. 

Continuing a trend that we’ve seen already, Fitness and 
esports dominated in 2019 by taking the top 4 spots and 
7 of the top 10. The gap to the top was significant 
though, with the iFit round nearly 3.5 times bigger than 
Vindex. For context, the Vindex funding round would 
have placed 9th in the 2018 list, which had five $100m+ 
deals.

Content also played an important role as seen by 
investments in FloSports and The Score, which in fact 
was the only Canadian startup to appear in any ‘Top 10 
funded companies of the year’ list, a feat it achieved 
once before in 2015. So who will finally break the 
fitness-esports-content trifecta? Our money would be 
on Be�ing, pun intended.

The trend that did break in 2019 was New York’s 
dominance on this list with San Francisco appearing 
thrice making it the top SportsTech city in 2019 as we 
have seen previously. Adding another esports company 
from Santa Monica gave California 4 spots in the top 10.

Top Companies in North American SportsTech by Funding in 2019

#

1

2

3

4

5

6

7

8

9

10

Name

iFit

Vindex

Whoop

PlayVS

Flo Sports

Tonal

Tickpick

The Score

Mirror

Skillz

Description

Interactive fitness equipment

Esports infrastructure platform

Fitness tracking wearable strap

High school eSports league

Sports live streaming

Interactive fitness equipment

Sports ticketing

Sports news and content

Interactive fitness screen

Competitive mobile gaming platform

City

Logan

New York

Boston

Santa Monica

Austin

San Francisco

New York

Toronto

San Francisco

San Francisco

Amount in $m

200.0

60.0

55.0

50.0

47.0

45.0

40.0

40.0

34.0

31.0

Website

ifit.com

vindex.gg

whoop.com

playvs.com

flosports.tv

tonal.com

tickpick.com

thescore.com

mirror.co

skillz.com

DATA SOURCE: SPORTSTECHDB.COM

http://vindex.gg
https://sportstechdb.com/
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The North American SportsTech Hall of Fame

6 New York companies in top 10
And here are the North American companies that have 
raised the most amount of funding in SportsTech to 
date. First, we must mention that we included the big 
investment rounds that we’ve already seen in 2020: 
$285m in ClassPass and $163m in Barstool Sports, as we 
felt that there was no point publishing a list knowing 
that it was already outdated. 

Now looking at the list, it is clear that New York holds a 
firm grip on this top 10 with 6 appearances, including 4 in 
the top 5. The city is unlikely to loosen its stranglehold 
anytime soon. Fitness accounts for 4 of the top 10, same 
as it did last year. This includes new entrant iFit who shot 
straight into 7th with one mega deal. Esports currently 
has only one name in this top 10 list, a trend that will 
surely change in the years to come as established 
players a�ract bigger funding rounds.

The evolution of Daily Fantasy Sports companies will 
continue in 2020 as both giants get more involved with 
sports be�ing. Both companies have already inked 
agreements with the major American sports leagues as 
either official gaming or be�ing partner. As the wave of 
legalization continues, it will be really interesting to see 
what kind of innovation these partnerships bring in 
services to end consumers.

Top Companies in North American SportsTech by All-Time Funding

#

1

2

3

4

5

6

7

8

9

10

Name

Bamtech Media

Peloton

Dra�Kings

Classpass

FanDuel

Discord

iFit

Barstool Sports

Zwi�

SeatGeek

Description

Technology services and video streaming

Interactive indoor exercise bike

Daily fantasy sports

Local fitness classes discovery

Daily fantasy sports

Voice and text chat for gamers

Interactive fitness equipment

Sports news and content

Multiplayer online cycling training program

Sports ticketing

City

New York

New York

Boston

New York

New York

San Francisco

Logan

New York

Long Beach

New York

Amount in $m

1,000.0

994.7

693.4

524.0

416.2

279.3

200.0

178.0

164.5

160.0

Website

bamtechmedia.com

onepeloton.com

dra�kings.com

classpass.com

fanduel.com

discordapp.com

ifit.com

barstoolsports.com

zwi�.com

seatgeek.com

March 2020

DATA SOURCE: SPORTSTECHDB.COM
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Causeway
Palo Alto, California

causewaymp.com

Jazz Venture Partners
San Francisco, California

jazzvp.com

Oregon Sports Angels
Portland, Oregon

oregonsportsangels.org

Sapphire
Palo Alto, California

sapphireventures.com/funds/sapphire-sport

Mindspring Capital
Corona Del Mar, California

mindspring.capital

Elysian Park Ventures
Los Angeles, California

elysianpark.ventures

Konvoy Ventures
Denver, Colorado

konvoy.co

NEXT VENTŪRES
Austin, Texas

nextventures.com

ADvantage SportsTech Fund
Nassau, The Bahamas
advantagesportsfund.com

Courtside Ventures
New York, New York
courtsidevc.com

WhiteRock
New York, New York
whiterockib.com

Elysian Park Ventures
New York, New York
elysianpark.ventures

RSE Ventures
New York, New York
rseventures.com

Causeway
Cambridge, Massachuse�s
causewaymp.com

Will Ventures
Boston, Massachuse�s
willventures.tech

Playmaker Capital
Toronto, Ontario
playmakercapital.vc

SeventySix Capital
Philadelphia, Pennsylvania
seventysixcapital.com

Titletown Tech
Green Bay, Wisconsin
titletowntech.com 

SGIF
Las Vegas, Nevada

sgif.vc

KB Partners
Chicago, Illinois
kbpartners.com

Beyond The Game Network
Atlanta, Georgia, USA

thebtgnetwork.com

Phoenix Sports Partners
Chicago, Illinois, USA

phnxsports.com

Investors in North American SportsTech

DATA SOURCE: SPORTSTECHDB.COM

http://elysianpark.ventures
http://mindspring.capital
http://sgif.vc
http://elysianpark.ventures
http://playmakercapital.vc
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Describe your initiative and your 
investment approach.
ADvantage is a sports tech fund backed by 
sports investment platform leAD Sports and 
Israel’s most active VC OurCrowd. The fund 
leverages a strong global network to source 
leading opportunities in the spaces of fan 
engagement and experience, connected 
athletes and communities, and derivative 
sports – esports, fantasy, and new sports fall 
under this category – with a specific focus on 
series A.

Which trends & highlights did you 
observe in 2019? 
One of the many trends we have seen last year 
is former and current professional athletes 
starting to invest in sports technology. This is a 
market they understand and can add a lot of 
value in. A pioneer in this market is Michael 
Redd, former NBA all-star and Olympic gold 
medalist, who has recently joined our fund as 
Venture Partner. We're very excited to work 
closely with him!  

 

What would you like to see in 2020? 
For innovation to advance and affect athletes 
on all levels, we would love to see continued 
growth of solutions targeting recreational, 
amateur, and youth sports. This is specifically 
relevant for performance tracking & analytics as 
these help improve coaching, overall 
performance and injuries prevention. Together 
with Mike, we’re very much focused on this 
health angle – helping athletes on all levels 
recover from injuries or avoid them to begin 
with.

ADvantage SportsTech Fund
Nassau, The Bahamas & Jerusalem, Israel
advantagesportsfund.com

Alexander Bente
Principal

Describe your initiative and your 
investment approach.
We are a team of athletes and business 
executives that pool our influence and 
resources to support the most exciting startups 
in the sports, media and consumer sectors. We 
invest at the Seed to Series A level and made 9 
investments in the last year in digital media, 
health/fitness/performance, esports/gaming, 
gambling/fantasy, and consumer products. 
Once we invest, we bring our 25+ strong athlete 
team to help as brand ambassadors or with 
introductions to pro/college teams, leagues, 
and others.

Which trends & highlights did you 
observe in 2019? 
We believe in direct to consumer media 
companies that can create unique content for 
their viewers and build communities to create 
opportunities for their fans. We believe in the 
companies using video analysis or wearables to 
improve health, fitness, and player 
performance. These newer techniques will 
allow for be�er outcomes for elite athletes and 
weekend warriors and general healthcare. We 

believe in the continued growth of esports and 
gaming. Companies in gaming that can engage 
with their fans will win. We believe that be�ing 
and fan engagement games will rapidly expand 
across the U.S.

What would you like to see in 2020? 
We will bring together athletes of all levels of 
fame together to work as a team and win. We 
will look for companies to use the latest 
technologies and processes to engage fans and 
bring them closer to the sports they love. We 
want to see AR/VR and player tracking to 
improve the viewing experience for casual fans 
and gamblers. We think that startups will push 
the envelope and move sports forward. We also 
want to see more work by sports leagues and 
media companies that deliver content to fans 
where they want to receive it, in different bite 
sizes and primarily on mobile phones.

Beyond The Game Network
Atlanta, Georgia, USA
thebtgnetwork.com

Brian Zwerner
Co-Founder

Andre Fluellen
Co-Founder

http://advantagesportsfund.com
http://advantagesportsfund.com
http://thebtgnetwork.com
http://thebtgnetwork.com
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Describe your initiative and your 
investment approach.
We invest in early stage technology and media 
companies at the intersection of sports and 
gaming. We back passionate founders who are 
building innovative companies that have the 
ability to change the ways sports and gaming 
content is created and consumed. We are 
particularly interested in companies that are 
creating or distributing unique content on the 
sports media side; building personalized fitness 
and wellness solutions for mass market; and 
publishers, social communities and developer 
tools on the gaming side.

Which trends & highlights did you 
observe in 2019? 
Without meaningful liquidity yet in the eSports 
market, we saw a lot less interest in deals in that 
space, given that valuations went through the 
roof between 2016 and 2018. Gaming as a whole 
however continues to be a monster industry, 
dwarfing just about every other form of 
entertainment. Sports be�ing is here to stay in 
the United States with PASPA repeal, and 
everyone is trying to get a piece of the gold rush. 

As always, sports content, both in the form of 
live content and stories via long and short form 
documentaries continue to demand a premium.

What would you like to see in 2020? 
We would like to see more clarity from the 
states on the roll out of sports gambling 
regulation, both online and offline. Meaningful 
exits in the eSports space will bring back 
investor fervor into the space. As cord cu�ing 
continues to affect broadcasters, and you see 
more bundling, unbundling, and then 
re-bundling of OTT platforms, the future of 
sports content consumption is about to enter a 
new phase. And as always, we love to see great 
sports stories being told through both long form 
and short form content - that last bit is more as 
a fan, and less as an investor!

Courtside Ventures
New York, New York, USA
courtsidevc.com

Vasu Kulkarni
Managing Partner

Cambridge, Massachutes, USA
causewaymp.com

Causeway Media Partners

Describe your initiative and your 
investment approach.
Causeway Media Partners is a growth stage 
venture capital fund investing in the sports, 
media, and entertainment ecosystem. We 
typically invest $10-20M to accelerate growth in 
established product lines. We are backed by 
strategic LPs including team owners from the 
NFL, NBA, NHL, and MLB. More information can 
be found on our website at causewaymp.com.

Which trends & highlights did you 
observe in 2019? 
We are really excited about how new 
distribution models allow companies to super 
serve passionate sports fans. We saw this in the 
media with companies like FloSports offering 
subscriptions for live coverage of sporting 
events not covered by traditional media 
companies. It also extends into consumer 
products with companies like Tracksmith 
selling direct-to-consumer running apparel 
designed specifically with the competitive 
runner in mind. Sports fans demand content, 
products, and experiences that fit with their 
unique passions and those needs can be met 

today like never before.

What would you like to see in 2020?
Capital invested in the sports ecosystem has 
nearly tripled on an annualized basis since 
Causeway was founded in 2013. 2020 has the 
opportunity to be an inflection point where a lot 
of the early stage capital invested to date 
translates into strong growth stage businesses 
seeking funding. We are excited to partner with 
those businesses to help them reach their 
future growth goals.

Jasmine Robinson
Director

http://causewaymp.com
http://causewaymp.com
http://courtsidevc.com
http://courtsidevc.com
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Describe your initiative and your 
investment approach.
Our focus is on B2B companies which have 
proven their concept and are ready to scale. We 
are both consultants and investors at the same 
time. Our core services include: Supporting 
business development, opening up our network 
among the largest sports clubs, institutions, 
and brands; Providing access to new markets 
through our global footprint across North 
America, Europe, Latam and Asia; Guiding 
major strategic decisions through our in-depth 
understanding of the sports industry and; 
Providing growth capital through our own 
investment vehicles as well as vehicles of other 
sports tech investors from our network.

Which trends & highlights did you 
observe in 2019? 
We observed another massive increase in the 
application of artificial intelligence to solve 
problems and create new opportunities within 
sports. Whether it is to study fan spending 
behavior, to predict an athlete’s risk of injury, or 
to extract live data from sports video – the use 
cases are manifold, and the technology is ready 

to scale. In this context we also observe more 
teams with technical co-founders – a great sign 
that companies weave technology deeply into 
their DNA.

What would you like to see in 2020? 
We see many companies that use sports as a 
springboard to enter new adjacent markets 
such as entertainment, retail, health etc. - a 
move that can make great sense to achieve 
meaningful scale. In 2020, we would love to see 
more companies who take the opposite turn 
and make a strategic move into sports. Those 
companies benefit the most from our 
experience and network in sports as we can 
help navigate market entry and accelerate 
business development.

Mindspring Capital
Newport Beach, California, USA
mindspring.capital

Johannes Lerchen
Investment Manager

Chicago, Illinois, USA
kbpartners.com

KB Partners

Describe your initiative and your 
investment approach.
We are a Chicago-based venture firm focused 
on early stage companies at the intersection of 
sports and technology. Underneath the 
sports-tech umbrella, we look to invest in and 
partner with companies in the following spaces: 
digital health/wellness/fitness, immersive 
media, venue technology, esports/gaming, 
sports-be�ing/fantasy, etc. We are typically 
investing in Seed, Seed Plus, and Series A 
rounds, and leverage our vast industry network 
and expertise to help companies get to the next 
inflection point.

Which trends & highlights did you 
observe in 2019? 
We saw a surge in sports-be�ing concepts; 
however, many companies realized the 
complexity associated with becoming a 
regulated product and pivoted to F2P. Sports 
media benefited from the sports-be�ing 
excitement as well (e.g., Penn 
National/Barstool). Ownership groups/venue 
operators sought ways to enhance the in-venue 
experience with fan engagement tools (e.g., 

Baltimore’s mixed-reality raven). All of this 
points to the #FluidFan that the Sports 
Innovation Lab describes so well – 
organizations/properties designing experiences 
to address the evolution of fan 
desires/behaviors.

What would you like to see in 2020?
I'm increasingly interested in the digital 
health/wellness/fitness sector. Within that 
space, I'm excited (like I was last year) about 
companies that are taking technologies and 
insights originating in the elite performance 
sector and making them available to the mass 
market -- enhanced recovery, stress 
management, sleep health, mental preparation, 
personalized medicine/nutrition, etc. I think this 
also extends beyond traditional sports, with 
applications in verticals like gaming and 
esports. We've seen this in 2019, but I suspect 
we'll see a lot more in 2020.

Lance Dietz
Principal

http://kbpartners.com
http://kbpartners.com
http://mindspring.capital
http://mindspring.capital
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Describe your initiative and your 
investment approach.
Phoenix Sports Partners is an investment and 
operating company focused on disruptive 
technologies, services, and platforms targeting 
the sports market. The companies that Phoenix 
owns and invests in offer technology-driven 
strategies and solutions for every level of 
competition from youth to professional. 
Phoenix applies a buy-and-build strategy, 
collaborating with entrepreneurs to enable 
scalable growth and increase profitability.

Which trends & highlights did you 
observe in 2019? 
In 2019, we saw a number of companies that 
raised capital but struggled to achieve market 
scale. We also saw a continued focus on the use 
of technology and data to enhance the sports 
experience - for athletes, teams, organizations 
and fans.

What would you like to see in 2020? 
In 2020, I would like to see more focus on 
substance and proof behind technology rather 
than just slick marketing. Athletes and fans 
deserve authentic data and solutions, rather 
than noise and clu�er.

Phoenix Sports Partners
Chicago, Illinois, USA
phnxsports.com

Brian Kopp
Partner & Group CEO

Austin, Texas, USA
nextventures.com

NEXT VENTŪRES

Describe your initiative and your 
investment approach.
Next Ventūres is a VC fund investing in 
innovative health, sports and wellness 
companies. We leverage our expertise in this 
space to find products and services that help 
elite and every day athletes perform be�er and 
lead healthier lives. Our team and board work 
closely with our companies to drive direction 
and scale, bringing decades of experience 
across sports, medicine, tech, military and 
marketing. We believe our approach to finding 
and growing our companies will not only deliver 
significant value, but provide health and 
wellness access to every consumer and 
community around the world.

Which trends & highlights did you 
observe in 2019? 
The health and wellness space is filled with 
exciting companies, many focused more on 
leveraging trends than owning a sustainable 
position of market leadership. We look for 
companies that have a proprietary method to 
delivering their service. The most compelling 
brands focus on a niche community of athletes 

but have the potential to disrupt healthcare for 
everyone. These include at-home tech that 
provides services previously only available in 
locker rooms and doctors offices, and 
wearables that deliver real-time data on 
everything from sleep and recovery to hydration 
and glucose levels.

What would you like to see in 2020?
Affordable and accessible healthcare is at the 
center of our national dialogue, and the 
generation of consumers entering the 
workforce today care more about health and 
wellness than any generation before them. We 
hope to see more companies and organizations 
big and small prioritizing the overall wellbeing of 
their employees, patients, and consumers. 
Sleep, nutrition, mental health and happiness 
should be de-stigmatized topics in every 
community, and we hope to see more 
investment and incentives for those companies 
leading this charge.

Melanie Strong
Managing Director

http://nextventures.com
http://nextventures.com
http://phnxsports.com
http://phnxsports.com
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Conshohocken, Pennsylvania, USA
seventysixcapital.com

SeventySix Capital

Describe your initiative and your 
investment approach.
SeventySix Capital is a sports tech venture 
capital firm located in Conshohocken, PA. We 
invest in early-stage, high-growth, 
technology-enabled companies with a focus on 
sports digitalization, esports, and sports 
be�ing. SeventySix Capital identifies 
opportunities across the sports digitalization, 
esports and sports be�ing industries. The 
SeventySix Capital team is uniquely positioned 
to source, meet, screen, invest in, and ultimately 
accelerate these startups to become 
successful with the advantages the firm brings 
to its investments.

Which trends & highlights did you 
observe in 2019? 
SeventySix Capital sees trends before they 
become mainstream and builds a diversified 
portfolio around emerging industries. 
SeventySix Capital seeks to invest in companies 
that will become industry game-changers. The 
venture capital firm analyzes investment 
opportunities across sports industries before 
making investments. In 2019, SeventySix Capital 

continued its mission of investing in smart and 
kind people looking to make an impact in 
sports. Sports tech, esports and sports be�ing 
saw impressive advancements in the last year.

What would you like to see in 2020?
Esports is pushing plenty of boundaries, and it’s 
the next big thing in sports. The great thing 
about esports is that it’s truly an opportunity to 
democratize an industry and sport. It doesn’t 
ma�er your demographic or background; 
anyone can compete in esports. Today’s sports 
be�ing industry has to take a look at who will be 
the consumer of the future. The industry will see 
more casual players as the demographic begins 
to look different. SeventySix Capital expects 
there to be complete democratization of this 
industry.

Wayne Kimmel
Managing Partner

Describe your initiative and your 
investment approach.
Playmaker Capital is focussed on the explosion 
of technology that is impacting the entire 
sports ecosystem worldwide. Playmaker is 
partnered with Relay Ventures, a well 
established Canadian venture firm. Playmaker 
features deep sector expertise that can help 
bring products to market through a well 
established network of industry contacts. Our 
staff and advisors have decades of sports 
industry experience. Our key investment sub 
verticals are: Sports Be�ing; Content and 
Distribution; Fitness, Wellness and 
Performance; Venue Operations and Fan 
Engagement; and eSports & Gaming.

Which trends & highlights did you 
observe in 2019? 
Perhaps the biggest stories in 2019 for us were 
sports be�ing and eSports. The expansion of 
legalized sports be�ing will have a major impact 
on every part of the sports ecosystem. It will 
impact content and increase fan engagement 
with existing and new content formats. It will 
impact the amount of data that fans demand 

about their favourite teams and players. Clearly, 
2019 was the start of the sports be�ing gold 
rush in North America. eSports was also a gold 
rush, but with less certainty about the final size 
of the sector and which business models will 
succeed.

What would you like to see in 2020? 
We expect that sports be�ing will continue to 
explode all across North America. The Penn 
Gaming acquisition of Barstool Sports has 
shown the impact customer acquisition for 
sports be�ing will have on the content space. 
Sports be�ing will also push content providers 
to create whole new editorial streams, which 
will in turn push OTT providers and production 
tools to allow for multiple streams of network 
outputs. Using technology to enhance the in 
venue fan experience to rival home viewing may 
be one of the biggest short term challenges for 
the sports industry.

Playmaker Capital
Toronto, Ontario, Canada
playmakercapital.vc

Scott Moore
Managing Partner

http://playmakercapital.vc
http://playmakercapital.vc
http://seventysixcapital.com
http://seventysixcapital.com
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Green Bay, Wisconsin, USA
titletowntech.com

Titletown Tech

Describe your initiative and your 
investment approach.
Formed out of a partnership between the Green 
Bay Packers and Microso�, TitletownTech 
builds and funds early-stage high-growth 
businesses. TitletownTech will invest in North 
American companies with an emphasis on 
digital technology to create solutions, build 
startups, and invest in entrepreneurs across five 
key verticals:1) Sports, Media & Entertainment, 
2) Health, 3) Agriculture, Water & Environment, 
4) Logistics Technology and 5)Supply Chain 
Technology.

Which trends & highlights did you 
observe in 2019? 
One of the key trends we saw in 2019 was the 
willingness of founders to come back home to 
build start-ups. As the Midwest continued to 
prove it is open for business and deal flow 
started to come this way. It was intriguing to 
hear from people who had le� Wisconsin and 
the Midwest and were interested in building 
something back home. As the market and 
landscape continues to change in Silicon Valley, 
we will keep our eyes open for investment 
opportunities as well as talent. 

What would you like to see in 2020?
We are watching how the economy continues 
to evolve in 2020. In an election year, an 
awareness of the economy is important. It will 
be interesting to see what impact this election 
has on the economy and the willingness of 
people to continue to participate in the venture 
space. Global factors are also playing a role 
such as the Coronavirus. This has created a 
correction like effect on the American and 
global economy. Will this continue as different 
markets continue to be crippled by the 
devastating effects due to the spread of this 
illness?

Cordero Barkley
Partner - Director of Finance and Investments

Describe your initiative and your 
investment approach.
US sports be�ing operators and suppliers have 
a near-endless list of problems that they need 
to solve in order to survive in new and 
hyper-competitive markets. Startups have the 
potential to generate innovative solutions. We 
founded the Sports Gaming Investment Fund to 
help startups that can help solve these 
problems with smart money, strategic support, 
and a large and industry specific network. We 
are looking for early stage startups that add 
immediate value to the sports be�ing 
ecosystem and overcome the unique 
challenges the US sports be�ing is facing today.

Which trends & highlights did you 
observe in 2019? 
The pace at which legal sports be�ing markets 
are emerging across the USA is incredible. Each 
state brings in its own rules and unique 
challenges both in terms of who can operate 
and how they operate. Many states will have 
20-30 brands compete in the market with 
competition for eyeballs intense and expensive. 
It is hard to survive and differentiate while 

having resources stretched in every direction. 
Startups making acquisition funnels cheaper 
and more efficient, allowing product 
differentiation, or enabling a quick and 
compliant nationwide roll out of technology 
could be winners.

What would you like to see in 2020? 
With a new industry in a gold rush phase we 
have seen many startups try and solve 
problems using techniques that have been tried 
and failed around the world and without 
understanding the highly regulated and 
protectionist market they face. In 2020 I am 
hoping to see less speculative startups and 
more realistic goals by companies that are 
looking to solve real problems with tangible 
solutions that scale across the states. At SGIF 
we are aiming to help innovative startups 
navigate this treacherous but lucrative market 
with a very hands on approach. 

SGIF
Las Vegas, Nevada, USA
sgif.vc

David Sargeant
Managing Partner

http://sgif.vc
http://sgif.vc
http://titletowntech.com
http://titletowntech.com
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Describe your initiative and your 
investment approach.
WhiteRock is a leader in SportsTech 
investments globally with a focus on North 
America and Europe. We advise SportsTech 
companies on various initiatives, including 
capital raises and strategic partnerships, and 
we invest in promising companies that 
demonstrate scalability, a strong team, and 
unique market positioning. Since the number of 
SportsTech companies has increased 
dramatically in recent years, we no longer look 
at the very early stages, but rather start at Series 
A, Series B or later, that have a solid proof of 
concept, and that are already generating 
revenues, even if they are small.

Which trends & highlights did you 
observe in 2019? 
2019 saw a significant increase in investment 
activity in SportsTech further validating a fairly 
new sector. Highlights were certainly 
SportsTech companies focused on 
revolutionizing health, fitness, and wellness, 
such as Tonal or the IPO of Peloton. We were 
also encouraged by the launch of new 

SportsTech investment funds, including 
ADvantage Fund and Sapphire Sport, that 
confirm investor interest around the world. Fan 
engagement was a term o�en heard in 2019, 
however, we found that many companies were 
not clear in their articulation of business model 
or value proposition.

What would you like to see in 2020? 
WhiteRock is actively involved in the creation of 
a sub-sector of SportsTech we call "SportsAI." 
For 2020, we expect significant growth in 
artificial intelligence solutions across industries 
worldwide. Sports will be no exception. 
Therefore, we are dedicating significant 
resources to developing SportsAI with a focus 
of bringing in domain knowledge to properly 
differentiate between true AI and AI as a 
marketing term to a�ract investors without real 
justification. We would like to see more 
AI-powered sports solutions in 2020 that 
intersect with data, AR/VR, health, and 
social/entertainment. 

WhiteRock
New York, New York, USA
whiterockib.com

Thomas H. Rudy
CEO

http://whiterockib.com
http://whiterockib.com


Tune in to the ‘SportsTech Allstars’ Podcast
Showcasing startups and relevant initiatives from the world of Sports & Tech

sportstechx.com/podcast
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Comcast NBCUniversal SportsTech
Atlanta, Georgia
comcastsportstech.com
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Zone Startups Sports & Media
Toronto, Ontario
sportsmedia.zonestartups.com

HYPE SPIN
New York, New York
hypesportsinnovation.com/services/hype-spin-accelerator

leAD Lake Nona Sports & Health Tech Accelerator
Orlando, Florida

leadsports.com/lake-nona-accelerator

Stadia Ventures
St. Louis, Missouri

stadiaventures.com

Techstars Sports
Boulder, Colorado

techstars.com

Future Sport Lab
Toronto, Ontario

futuresportlab.com

Global Sport Venture Development 
Sco�sdale, Arizona
globalsport.asu.edu

Accelerator & Incubator Programs in North American SportsTech

DATA SOURCE: SPORTSTECHDB.COM

https://sportstechdb.com/


Accelerator & Incubator Programs in North American SportsTech

3 months

6-7 months

Continuous

3 months

6 months

14 weeks

3 months

6 months

Comcast NBCUniversal SportsTech

Future Sport Lab

Global Sport Venture Development 

HYPE SPIN

leAD Lake Nona Sports & Health Tech Accelerator

Stadia Ventures

Techstars Sports

Zone Startups Sports & Media

Name Duration

Annually

Annually

Twice per year

Annually

Twice per year

Twice per year

Annually

Year-round

Frequency

$50k Seed funding

No

Yes (Grants)

No

$75k

Up to $100k

$120k + avg. 6-figure follow on

Yes

Investment

6-12%

No

No

No

8%

Yes

6% + Investment

Yes

Equity

Seed to Series A

Early stage

Pre-Seed to Seed

Pre-Seed to Seed

Pre-Seed to Seed

Seed to Late Seed

Pre-Seed to Series A

Pre-Seed to Series A

Stage

10

5-8

6

6-10

7

5

10

10

Cohort size

Yes

Mixed, 5 or more on-site sessions

Mixed, less than 5 on-site sessions

Mixed, less than 5 on-site sessions

Yes

Mixed, 5 or more on-site sessions

Yes

Yes

On-site / remote program

For-Profit

Non-Profit

For-Profit

For-Profit

For-Profit

For-Profit

For-Profit

For-Profit

Profit or Non-Profit
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Describe your program and the 
startups you're looking for.
FSL is a unique partnership between MLSE and 
Ryerson University established to create a 
global sport innovation lab, anchored by sport 
innovation and entrepreneurship, research and 
insights, and academic integration.  We are 
proud of our stakeholder partnerships, 
including over 70 leading industry network 
advisors, and our customized programming. 
FSL is a non-residency based incubator 
program, wrapped around Pitch Days and 
Huddles for startup participants. In addition we 
also have our customized programming and 
business development support, as well as 
access to MLSE pilot opportunities.

What were your highlights in 2019? 
Since our launch in 2018, more than 150 sport 
startups have applied to join our program. We 
have received applications from 17 different 
countries from around the world. Our 
graduating startups represent a wide-range of 
new businesses – from athletic performance 
and innovative in-venue technology to a new 
voice for women in sport.  In addition, SportPro 

Media named three FSL Startups 'Top Sport 
Tech companies to Invest In,' we had 90% of 
participating companies say FSL has 
accelerated their business, and we were named 
North American sport tech leader. 

What are your plans for 2020?
There are a few:  Increase the scope and depth 
of FSL programming, including broadly to 
community-based events, as well as a deeper 
lens of sport innovation via related research 
insights.

Future of Sport Lab
Toronto, Ontario, Canada
futuresportlab.com

Dr. Cheri L. Bradish
Founder and Managing Director

Atlanta, Georgia, USA
comcastsportstech.com

Comcast NBCUniversal SportsTech

Describe your program and the 
startups you're looking for.
Comcast NBCUniversal SportsTech is powered 
by Boomtown and features three of Comcast's 
sports brands, NBC Sports, Sky Sports, and Golf 
Channel, alongside NASCAR and two US 
Olympic sports organizations: US Ski & 
Snowboard and USA Swimming. We're looking 
for the next generation of entrepreneurs who 
are actively changing the world of competitive 
and professional sports. We are seeking 
startups in the following areas: 
Media/Entertainment; Fan/Player Engagement, 
Athlete/Player Performance, Team/Coach 
Success, Venue/Event Innovation, Fantasy 
Sports/Be�ing, esports, and Business of Sports.

What were your highlights in 2019? 
Comcast NBCUniversal SportsTech launched in 
January of 2020 and is powered by Boomtown 
Accelerators.  Boomtown runs accelerators in 
both Boulder and Atlanta. Our current portfolio 
includes 138 investments. Of those companies, 
78% are in operation, 82% are generating 
revenue and they have collectively raised over 
$135M. In 2019, our Demo Day in Boulder was 

held at the end of Boulder Startup Week to cap 
this week of entrepreneurial celebration. The 
Farm held its Demo Day in November at Live! At 
the Ba�ery where our third cohort celebrated 
the public launch of their companies.

What are your plans for 2020?
Finding the next generation of technologies to 
change the world of competitive and 
professional sports! We are driving applications 
into our very first sports tech accelerator 
program where we’ll connect startups with the 
education and resources they need to be 
successful.  Our primary goal is always the 
success of our cohort. From connecting them 
to the perfect partners from Comcast’s global 
network and tapping into our network to foster 
relationships with mentors and fellow founders. 
Our plan is to lay out a direct path to success.

Ryan Bell
Marketing Director

http://comcastsportstech.com
http://comcastsportstech.com
http://futuresportlab.com
http://futuresportlab.com
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New York, New York (HQ in London, England)
hypesportsinnovation.com/services/hype-spin-accelerator

HYPE SPIN

Describe your program and the 
startups you're looking for.
A�er running 17 programs in 10 different 
locations, HYPE has restructured their 
acceleration programs, creating two types of 
programs: HYPE SPIN® Accelerators – focused 
on nurturing the ecosystem with our academic 
and institutional partners and ge�ing the 
startups to be investment-ready; and HYPE 
SPIN® InsideTrack Accelerators, focused on 
solving the sports industry challenges through 
a pilot-based program with major brands.

What were your highlights in 2019? 
The HYPE SPIN(R) Blockchain Accelerator with 
NYU was our first accelerator program in North 
America, with 10 startups providing blockchain 
based solutions for the larger sport industry, 
including fitness and corporate health, be�ing, 
ticketing, smart sponsorships and management 
platforms.We also organized the Golf Innovation 
Competition at the PGA Show 2019, where 10 
startups pitched to leaders in the golf industry.

What are your plans for 2020?
In North America we're looking to set up Inside 
Track accelerators, most likely starting with an 
Esports accelerator (following our European 
Esports Accelerator). There are also plans to 
open Smart Venues and Be�ing Inside Track 
Accelerators. Unlike the Inside Track program, 
we currently don't have any plans for HYPE 
SPIN(R) Accelerators in North America, though 
we are in initial discussions for opening one in 
Mexico, likely to happen in 2021.

Itay Ingber
VP Innovation

Describe your program and the 
startups you're looking for.
The Global Sport Venture Development 
program is a launchpad for early-stage ventures 
focused on bringing products and services to 
sport-related markets. The program was 
developed in partnership between Arizona 
State University’s Global Sport Institute and 
ASU’s Entrepreneurship and Innovation 
division. The program provides qualified 
ventures with grant funding, 1:1 coaching, 
interaction with a carefully curated network of 
advisors, and access to exclusive networking 
events.

What were your highlights in 2019? 
In June of 2019, our top three ventures had the 
opportunity to visit the adidas North America 
headquarters in Portland. Our Grand prize 
winner Force Impact Technologies along with 
Freebowler and Just KTF participated in the 
adidas Maker Lab and toured the campus. Each 
team had the opportunity to pitch their product 
or service to a group of curated adidas 
executives, followed by a session of networking, 
brainstorming, and Q&A. The relationships built 

throughout the experience proved to be 
invaluable.

What are your plans for 2020?
2020 is off to an exciting start for GSI. We 
recently partnered with the Miami Dolphins to 
put on a business combine for their current 
players. We will soon host our annual Global 
Sport Summit which will take place in Phoenix 
on April 2nd and 3rd. During the summit, we will 
host our annual pitch competition in which our 
top ventures will compete for a grand prize of 
$10,000, plus an all-expense paid trip to adidas 
North America headquarters in Portland, 
Oregon for an immersive two-day experience. In 
2020 we will be activating a variety of new and 
exciting initiatives and partnerships.

Global Sport Venture Development 
Sco�sdale, Arizona, USA
globalsport.asu.edu

Jeff Kunowski
Associate Director, Innovation Programs

http://globalsport.asu.edu
http://globalsport.asu.edu
http://hypesportsinnovation.com/services/hype-spin-accelerator
http://hypesportsinnovation.com/services/hype-spin-accelerator


# N A S T R 2 0 47NORTH AMERICAN SPORTSTECH REPORT 2020

St. Louis, Missouri, USA
stadiaventures.com

Stadia Ventures

Describe your program and the 
startups you're looking for.
Stadia Ventures is the global Sports Innovation 
Hub for early stage investment in sports and 
esports. The three pillars of the ecosystem 
include a broad, independent growth fund; a 
deeply connected global network of sports and 
esports executives; and a world class 
accelerator which combine to create 
unprecedented deal flow, new technology 
discovery and investment opportunities. The 
success of our portfolio companies has led to 
Stadia being one of the longest running and 
truly global players in the sports and esports 
technology space.

What were your highlights in 2019? 
In 2019, Stadia celebrated our fourth birthday, 
and we recently completed our 9th cohort. In 
our portfolio, we have 40 accelerator companies 
and 2 non-accelerator companies (direct 
investments) that come from 7 different 
countries. We already have 5 exits (INFCLR from 
Fall 2018 to Teamworks; Rival.ai from Fall 2018 to 
Wondr Gaming; Upgraded from Spring 2017 to 
Ticketmaster; Fishidy from Fall 2015 to FLIR 

Systems; Winning Identity from Fall 2015 to Blast 
Motion). And, our portfolio companies have 
gone on to raise over $65M.

What are your plans for 2020?
By the end of 2020, Stadia will have celebrated 
our fi�h birthday, and we will have invested in 
over 50 sports and esports startups from 
around the world. We will have crossed the 
50/50 threshold (U.S. to International 
applicants) and will see more startup applicants 
from outside of the United States. We will 
continue to wave the Stadia flag around the 
world by hosting events on several continents. 
And, we will have closed out the fundraising 
stage of our second fund (Stadia Growth Fund) 
while preparing to raise capital for our third 
fund.

Tim Hayden
Co-founder & Managing Director

Describe your program and the 
startups you're looking for.
The leAD Lake Nona Sports & Health Tech 
Accelerator focuses on “future of living” 
solutions, covering sports and health tech, 
smart cities, and the future of nutrition. 
Designed to a�ract the most promising 
early-stage tech startups, the leAD Lake Nona 
Sports & Health Tech Accelerator drives growth 
for entrepreneurs through smart investment 
and expert mentorship in a complete 
environment that allows participants to 
conceive, test, and implement their ideas 
during a six-month program.

What were your highlights in 2019? 
This is the first time we’re running a program in 
Lake Nona.

What are your plans for 2020?
2020 is a big year for us as important as 2017 
when we first launched leAD: it marks our 
expansion into the US. We plan to find 
exceptional startups to propel their growth by 
having them tap fully into Lake Nona’s unique 
innovation ecosystem. Founders have the 
perfect environment to test their solutions – 
access to scientists and experts, more than 
5,000 connected homes, contact with 
world-class athletes and coaches in the USTA 
headquarter, adidas performance center and 
top golf clubs. To top it off, we're planning a 
stellar Demo Day to celebrate the graduation of 
the first US-based batch.

leAD Lake Nona Accelerator
Orlando, Florida, USA
leadsports.com/lake-nona-accelerator

Christoph Sonnen
Co-Founder & CEO

http://leadsports.com/lake-nona-accelerator
http://stadiaventures.com
http://stadiaventures.com
http://leadsports.com/lake-nona-accelerator


# N A S T R 2 0 48NORTH AMERICAN SPORTSTECH REPORT 2020

Toronto, Ontario, Canada
sportsmedia.zonestartups.com

Zone Startups Sports & Media

Describe your program and the 
startups you're looking for.
Zone Startups Sports & Media is one of several 
programs offered by Ryerson Futures, a global 
tech accelerator that has over 100 portfolio 
companies that have collectively raised over 
$500 million. We selectively invest in successful 
applicants and take equity in exchange for 
helping them grow their business. We also 
provide mentorship and connect them to our 
partners in the sports and media industries. 
We're looking for companies that are ready to 
license their technology to professional sports 
leagues, teams, networks, and multimedia 
platforms, among other industry stakeholders. 

What were your highlights in 2019? 
We added several high trajectory startups and 
two of our portfolio companies were acquired. 
We continued our partnership with Rogers 
Communications, owners of the Toronto Blue 
Jays, as well as Maple Leaf Sports and 
Entertainment, which own the Toronto Raptors, 
Toronto Maple Leafs, and Toronto FC, among 
other sports and media properties. In addition 
to sourcing technology for our partners, we 

co-managed the "Next Big Idea in IoT," a 
nation-wide competition that focused on 
companies with applications in IoT, 5G, and 
connected devices, and several successful 
applicants are now working with Rogers.

What are your plans for 2020?
This coming year, we’ll continue to source and 
scout technology for professional and amateur 
sports leagues, teams, multimedia platforms, 
and other key stakeholders. We’ll remain vertical 
agnostic within the sports and media 
industries, but will be especially focused on 
startups in gaming, legalized sports be�ing, 
augmented reality, and broadcast analytics. In 
terms of stage, we’ll continue to focus on 
companies looking to raise pre-seed and seed 
rounds, but will participate up to Series A 
financing.

Mike Cotton
Managing Director

Describe your program and the 
startups you're looking for.
Techstars Sports is the leading sports 
accelerator in the US. We invest $120k/company 
in 10 startups per year. We are backed by the 
Pacers Sports & Entertainment, NCAA, Indiana 
Sports Corp, the Next Level Fund, and 
supporting Partners Indianapolis Colts and 
Indianapolis Motor Speedway & Indy Car. 
Techstars Sports is a mentorship driven 
accelerator with 150+ mentors who are 
experienced sportstech founders, VCs, angel 
investors, C-level execs at major sports leagues 
and corporations and strategic celebrity 
athletes.

What were your highlights in 2019? 
We backed a strong class of ten companies, in 
ten different verticals within the 
sports/media/entertainment landscape, from 
eight cities around the world. Three of our 
portfolio companies have already raised venture 
rounds following the program (including 
multiple companies receiving additional 
6-figure investments from Techstars Ventures' 
follow on fund), and three others have 

bootstrapped to break-even/profitability and all 
ten have impressive strategic partnerships in 
place.

What are your plans for 2020?
Find 10 great portfolio companies for Techstars 
Sports 2020 and continue to support the 
growth of our 2019 class! We have also added 
20+ strong new mentors to our program. We 
plan several fun activations throughout the year 
with our partners, mentors and founders 
including Indy 500, Brickyard, and NBA All-star 
next year (which is in Indianapolis). And of 
course we will continue to support our 2019 
class which continues to raise money, add 
product features and close partnerships. 

Techstars Sports
Boulder, Colorado, USA
techstars.com

Jordan Fliegel
Managing Director

http://techstars.com
http://techstars.com
http://sportsmedia.zonestartups.com
http://sportsmedia.zonestartups.com


Participation of Startups in North American Programs 2019

Websites provided where available

# N A S T R 2 0 49NORTH AMERICAN SPORTSTECH REPORT 2020

Future Sport Lab

Feidao

Mission Control

Prowire

StreamLayer

Zone 7

Global Sport 
Venture Development 

Sco�sdale, Arizona

Accelerated Cycles

Barrage Training Technology

FITGuard

freebowler

Future Form

GoSurf

Stonne

Strax Gear

HYPE SPIN

New York, New York

Bethereum Limited

Globatalent

Instant Sponsor Inc

IQONIQ

Lympo

Peerspoint

PUML

SportZblock

Tixico

Vanywhere

Stadia Ventures

St. Louis, Missouri

ACE

Boost

Clicktivated

Fancam

Funder

GoWild

LiveStyled

PledgeIt

Wearable X

Techstars Sports

Boulder, Colorado

Erga�a

Fanium

FanPowered

FanWide

Pistol Lake

Playeasy

Project Admission

Sixth Man

Track Tennis

WePlayed

Zone Startups 
Sports & Media

Toronto, Ontario

Cha�er

Beam

Snapscreen

FanDemand

DATA SOURCE: SPORTSTECHDB.COM

Toronto, Ontario

https://feidaoapp.com/
https://missioncontrol.gg/
https://prowiresport.com/
http://www.streamlayer.io/
https://zone7.ai/
https://acceleratedcycles.com
https://www.barragetrainingtech.com
https://www.fitguard.me
https://freebowler.com
www.myfutureform.com
http://gosurfnet.com
https://www.stonnestore.com
https://straxgear.com
http://www.bethereum.com
http://www.globatalent.com
http://www.instantsponsor.com/
http://www.iqoniq.com
http://www.lympo.com/
http://www.peerspoint.com/
http://www.puml.io/
http://www.sportzblock.com/
http://www.tixico.io/
https://vanywhere.com/
http://www.intelligym.com/
http://www.boostsport.ai/
http://www.clicktivated.com/
http://www.fancam.com/
http://www.funder-inc.com/
http://www.timetogowild.com/
http://www.livestyled.com/
http://www.pledgeit.org/
http://www.wearablex.com/
https://www.ergatta.com/
https://www.fanium.com/
https://www.fanpowered.com/
https://www.fanwide.com/home
https://www.pistollake.com/
https://www.playeasy.com/
https://projectadmission.com/
https://sixthman.co/
https://track.tennis/
https://www.weplayed.com/
https://www.chatterresearch.com
https://beam.gg
https://www.snapscreen.com
https://fandemand.ca
http://globalsport.asu.edu
http://futuresportlab.com
http://hypesportsinnovation.com/services/hype-spin-accelerator
http://www.stadiaventures.com/
http://techstars.com/
http://sportsmedia.zonestartups.com/


Join the ‘Global SportsTech Network’ LinkedIn Group
Community of SportsTech enthusiast who share the latest news & insights

sportstechx.com/linkedingroup
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Los Angeles, California, USA
globalsportsventurestudio.com

Global Sports Venture Studio

Describe your initiative and your 
offering to startups.
Part of R/GA Ventures, the Global Sports 
Venture Studio (GSVS) is specifically focused on 
delivering value for sports organizations. We 
partner with sports leaders, like MLB, MLS, 
UEFA, adidas, and DICK’S Sporting Goods, to 
drive innovation at their organizations by 
leveraging startups and emerging technologies. 
We connect high potential startups to our 
partners and work with them to plan, launch, 
and manage pilots with those partners. Our 
goal is to help startups achieve a successful 
pilot so a larger deal or investment can be made 
between the partner and startup.

What were your highlights in 2019? 
GSVS had a great 2019 and we are looking 
forward to an even more successful 2020 with 
our partners and the startups we work with. 
Some of our highlights from the past year 
include: connecting over a hundred startups 
with our partners, completing numerous pilots 
between startups and GSVS partners, and 
driving partner investments into startups that 
we sourced. We were also able to facilitate a lot 

of cross partner conversation and collaboration 
and hope to share more outcomes from those 
this upcoming year.

What are your plans for 2020?
In 2020, the GSVS will continue to push 
innovation in the sports industry through our 
partners and startups. Some areas we are 
focused on exploring are the next-gen 
Connected Fan, in-stadium experiences, the 
future of media, retail innovation, automation, 
eSports / gaming, sustainability and more, all 
through the lens of sports. If you are a startup 
that has a solution that falls into one of those 
areas or if you are a sports company interested 
in innovating in any of those areas please reach 
out to us at GlobalSportsVS@rga.com.

Kyle Bunch
 VP, Managing Director

Houston, Texas, USA
htxsportstech.com

HTX Sports Tech

Describe your initiative and your 
offering to startups.
HTX Sports Tech is the city of Houston, TX, first 
and only sports innovation hub. We focus on 
curating year-round programming through 
hackathons, pitch competitions, workshops, 
and leadership speaker series to drive 
entrepreneurship and sports innovation in our 
city. Through our collaborative efforts and 
partnerships with sports properties and brands, 
accelerators, startups, academic institutions, 
professional athletes, venture capital, and angel 
investment groups, we are building and 
accelerating the growth of the sports tech and 
esports ecosystem locally. 

What were your highlights in 2019? 
Not available, recently launched in 2020.

What are your plans for 2020?
To collaborate with sports properties and 
brands, accelerators, startups, academic 
institutions, professional athletes, venture 
capital, and angel investment groups to build 
on what the city of Houston has historically 
accomplished in energy, medicine, and space 
exploration through innovation. To provide our 
local stakeholders with ve�ed deal flow, 
emerging technology and potential investment 
opportunities through our strategic 
partnerships.

Nate Thompson
Co-Founder, Managing Partner

http://globalsportsventurestudio.com
http://globalsportsventurestudio.com
http://htxsportstech.com
http://htxsportstech.com
mailto:GlobalSportsVS@rga.com
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Boston, Massachuse�s, USA
theplayersimpact.com

The Players’ Impact

Describe your initiative and your 
offering to startups.
NYVC Sports was founded in 2011 by Jeffrey 
Volk (Head of Americas at Deltatre) and Deepen 
Parikh (Partner at Courtside Ventures) with a 
vision of bringing together the greatest thought 
leaders across the sports, media, and 
technology marketplaces through “unparalleled 
networking opportunities” and “tremendously 
relevant programing”. Over the past decade, 
NYVC Sports has hosted 100+ free, curated 
events that super-connect entrepreneurs and 
investors with sports media and technology 
executives. The invite-only community has 
since launched in San Francisco, Boston, and 
London.

What were your highlights in 2019? 
NYVC Sports hosted several networking events, 
private panels, dinner series, entrepreneurial 
pitches, investor matches, and other unique 
events across NYC, SF, and Boston featuring 
representatives from each of the pro sports 
leagues, teams, broadcasters, and publishers, 
as well as top entrepreneurs, agencies, private 
equity investors and venture capitalists. Our 

biggest event took place at Advertising Week 
for our 6th Annual Sports Venture Series on the 
Culture Builders Stage in front of 400+ 
executives, with a feature panel on “The 
Tremendous Growth & Future of Women’s 
Soccer/Football”.

What are your plans for 2020?
IThe NYVC Sports mission is to expand and 
curate the brightest thought leaders in sports 
media and technology.  In 2020, NYVC Sports 
hosted its first paid fundraiser with WWE Chief 
Brand Officer, Stephanie McMahon and EVP of 
Talent, Live Events and Creative, Paul “Triple H” 
Levesque. The exclusive fireside chat raised 
$14K (100% of proceeds) for Connor’s Cure and 
The V Foundation. In 2020, LondonVC Sports 
will launch with its first event hosting leagues, 
clubs, rights owners, rights holders, media 
executives, entrepreneurs, and investors.

NYVC Sports
New York, New York, USA
nyvc.co

Jeff Volk
Co-Founder

Describe your initiative and your 
offering to startups.
TPI empowers entrepreneurial-minded 
professional athletes in business. With 200+ 
members, TPI offers a foundation of support in 
the form of connections with industry experts, 
early-stage business resources and investment 
opportunities. We help startups by connecting 
them to athletes for capital and strategic 
support. Athlete founded companies get 
education and resources to accelerate their 
businesses as well as access to capital.

What were your highlights in 2019? 
Added 10-year NFL Veteran, SB champion 
Marques Colston as a partner. With a number of 
our athletes as investors, building this peer to 
peer professional network is due to the respect 
and trust our members have for each other. In 
addition to our larger events, TPI launched our 
first local market in Toronto. Quarterly meetings 
will provide curated networking, thought 
leadership and subject ma�er expertise. Signed 
two strategic partnerships with Convene and 
Thuzio, enhancing our member value 
proposition. Made quite a few investments with 

one of our portfolio companies going public. 
Great year!

What are your plans for 2020?
TPI has big plans for 2020!  We are expanding to 
add 4-5 new markets, including internationally.  
We'll continue to leverage our Global Locker 
Room for the benefit of our athlete members 
and as always, source and curate great 
investment opportunities. Also, look for us to 
add more athletes to our executive team.

Tracy Deforge
 Founder, CEO

http://nyvc.co
http://theplayersimpact.com
http://theplayersimpact.com
http://nyvc.co
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Describe your initiative and your 
offering to startups.
Women in Sports Tech is the non-profit created 
to drive growth opportunities for women at all 
stages of their careers throughout the sports 
tech and innovation landscape. WiST Sports 
Tech Fellowships support summer internships 
for qualified candidates. The proprietary jobs 
portal sportstech.careers is an ideal hiring 
funnel for startups seeking to embrace the 
success that diversity brings to the bo�om line. 
Our panels offer insight on best practices and 
diversity. Events showcase how to unite men 
and women of all persuasion and culture to 
create a more successful and equitable 
industry.

What were your highlights in 2019? 
A D&I panel with leaders from the NBA and 
Nike jumpstarted 2019 for us. We awarded four 
grants to amazing women. Our jobs portal now 
features jobs across the NBA and other leagues 
and sports tech businesses. Our Sports Tech 
Leadership series features sports and sports 
tech professionals who embody a more diverse 
and inclusive workforce. WiST was active at 

CES, SXSW, MIT Sloan, Hashtag Conference in 
NY, Stadia Ventures and the Harvest Summit. 
Corporate sponsors now include the 
NBA/WNBA, Nike, IBM Sports, Avaya, Spartan 
Race, Catapult Sports, Breadware, Sports 
Innovation Lab and Volt Athletics.

What are your plans for 2020?
We are expanding our fellowship grant program 
to allow for general applicants in addition to 
self-created projects. We have also increased 
the financial support of fellowship recipients to 
cover their first and last air tickets plus housing 
during the internship. Our jobs portal 
sportstech.careers will post any paid internship 
positions for free. We are launching an initiative 
to provide free or discounted opportunities for 
junior women to a�end industry conferences. 
You will find us at MIT Sloan, Hashtag, Stadia 
and Interrupt Sports. More details available on 
our social media outlets.

Women in Sports Tech
San Francisco, California, USA
womeninsportstech.org

Marilou McFarlane
Founder

http://womeninsportstech.org
http://womeninsportstech.org
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January

January

February

February

March

March

March

Las Vegas, Nevada

Miami, Florida

Atlanta, Georgia

Mexico

Boston, Massachuse�s

Austin, Texas

New York, New York

CES

1st and Future

SportsPro OTT Summit

Sports Summit Mexico

MIT Sloan Sports Analytics Conference

SXSW

SportTechie State Of The Industry

1st  Quarter

This is a list of some of the main events in North American SportsTech. However, we expect massive changes due to 
the COVID-19 crisis but hope that things can go back to normal latest in 2021.

September

September

September

Toronto, Ontario

Chicago, Illinois

Washington, D.C.

F.I.S.T. Canada

SFIA Start-Up Challenge

Sports Capital Symposium

3rd  Quarter

October Dallas, TexasUSA SportsTech World Series

4th  Quarter

May

June

June

June

June

New York, New York

Toronto, Ontario

New York, New York

San Francisco, California

San Francisco, California

Leaders Week

Canada SportsTech World Series

Hashtag Sports

Players Technology Summit

Horizon Summit

2nd  Quarter

DATA SOURCE: SPORTSTECHDB.COM

https://sportstechdb.com/
http://ces.tech/Topics/Sports/Sports-Technology.aspx
http://nfl.com/1standfuture
http://usa.sportspro-ott.com/
http://sportssummit.mx/
http://sloansportsconference.com/
http://sxsw.com/conference/sports/
http://events.sporttechie.com/SOTI
http://leadersinsport.com/leaders-events/leaders-week-new-york-2020/
http://sportstechworldseries.com/canada
http://bloomberglive.com/playerstech-2019
http://hashtagsports.com/
http://horizonsummit.com/
http://fistglobalseries.com/home/toronto
http://sfiastartupchallenge.org/
http://sportscapitalsymposium.com/
http://sportstechworldseries.com/usa
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Download the latest SportsTech reports
Industry-leading reports that combine facts & figures with qualitative insights

sportstechx.com/reports

http://sportstechx.com/reports
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FC Bayern Munich

FC Bayern Munich is one of the world’s most successful sports 
organizations on and off the field. Since the club’s foundation in 
1900, FC Bayern has won 29 national championships, 19 domestic 
cups as well as five UEFA Champions League titles, making it the 
most successful German team in history. The club is renowned 
globally for its financial success, youth development and supporter 
culture. FC Bayern’s unique ownership structure sees more than 
290,000 club members own a majority share, more than any other 
sports organization in the world. With over 652 million followers 
worldwide, FC Bayern is one of the strongest brands in global 
sports.

What does a "President Americas" at Bayern 
Munich do on a daily basis?
On a daily basis we are ensuring that we are meeting our objectives 
as the club’s first international office. Every activation, meeting and 
conversation works towards growing the FC Bayern fan base in the 
Americas, forming mutually beneficial partnerships and growing 
the sport of soccer on and off the field in the U.S. At the same time, 
we are in constant contact with our head office in Munich, sharing 
learnings and insights that can only be known if you have a 
constant presence in this region.

How does Bayern Munich a�ract fans in a 
competitive market like the US?
In this extremely competitive U.S. sports landscape we work hard 
to stand out. We started with uniting our current fan base and went 
from 8 official fan clubs in North America in 2014 to 154 in 43 states 
today and this group of extraordinary people act as our brand 
ambassadors. Living the club’s values, a�racting more and more 
people into the FC Bayern family. In addition we are constantly 
working to a�ract influencers from the worlds of business, sport 
and entertainment. By developing organic relationships we have 
created a network of influencers who help us showcase the club.

What lies ahead for FC Bayern in the next five 
years?
We believe the next six years, in the lead up to the 2026 FIFA World 
Cup, will be very important. The U.S. still holds the record for the 

best a�ended World Cup in 1994 and there is no doubt that the 
2026 competition will break that record. As part of our commitment 
to see the sport grow in North America we want to offer our 
knowledge and expertise from hosting World Cup games in 2006 
with U.S., Canadian and Mexican host cities who are looking to 
secure the tournament in their city. 

Which touchpoints do you have with the world of 
sports tech and startups?
Innovation is a value at the core of FC Bayern Munich. As a club we 
have developed our sports technology, including VR and AR 
bringing fans from across the world closer to the club they love. We 
have also held a successful Hackathon with our partners, including 
Audi, SAP, Siemens etc. More and more we are seeing teams invest 
in sports technology, we too are exploring this area with great 
interest.

What is your favorite sporting moment?
I have been fortunate to enjoy many stand out sporting moments 
but my most recent and favorite U.S. sporting moment is a�ending 
the Super Bowl LIV in Miami and watching the Hunt family’s Kansas 
City Chiefs win.

Rudolf Vidal 
President Americas
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Methodology

The data from this report was obtained from reviewing over 
2,800 startups and over 2,200 funding deals in North 
American SportsTech. Here are some key things to know 
about how this analysis was approached. While we always 
want to be as inclusive as possible, we have applied certain 
criteria to ensure that all data is representative of current 
trends.

All companies founded before the year 2000 have been 
excluded.

Only currently active companies have been considered for 
the startups related data.

Only deals announced during the period of Jan 1, 2015 - Dec 
31, 2019 were considered, (excluding the Top 10 most funded 
startups where the all-time total including 2020 was 
presented).

Deals completed in that period for companies that are not 
currently active have also been included. 

As in every year we expect some amount of reporting lag as 
not all deals from last year would have been announced. As 
a result we have added 15% to the total funding value 
reported for 2019.

All deals are reported in USD. For deals not in USD, the 
average conversion rate for the deal currency to USD in the 
deal year was utilized.

Only funding deals have been considered, mergers and 
acquisitions between entities have been excluded. For 
example the Paddy Power-FanDuel acquisition in 2018.

As far as possible we have obtained public domain sources 
for all the deals that we report on. This includes funding 
announcements made on a variety of media channels.

eSports game publishers, teams and leagues have been 
excluded as they don’t find space in our framework.

In general eCommerce based solutions have been excluded, 
as those form part of the Web 1.0. So while there has been 
innovation in products, the format itself isn’t new.

One last thing: As always, our team spends countless hours 
pouring over interviews and data around startups and 
funding rounds, but the nature of the beast that we try to 
tackle is that some will get missed, especially from the last 
year. However, we are confident that the information we 
present paints a pre�y accurate picture of what is 
happening overall in the industry and so allows us to draw 
strong inferences about where it is headed. 
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Thank you!
We would like to thank our fantastic team for the work that’s gone into 
this report. Without their initiative, innovation and hard work this 
wouldn’t have been possible. A team greater than the sum of its parts, 
happy to have you guys on board!

Rishabh Jain
Research Analyst

Briana Ekanem
Communications Manager

Kevin Kariappa
Research Analyst

Graphic Design
The report was designed by Ryan Hays. Thanks a lot for your 
continuous support! Check him out at www.boyintree.com

Content Note
The content in this report is for general information purposes 
only and can change at any time. SportsTechX can not 
guarantee the ultimate accuracy or completeness of the data.

Imprint
Authors: Benjamin Penkert and Rohn Malhotra
Company: The North American SportsTech Report is a 
product of SportsTechX GmbH
Address: Rheinsberger Str. 76/77, 10115 Berlin, Germany
Contact: www.sportstechx.com / hello@sportstechx.com
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https://www.linkedin.com/in/brianaekanem/
https://www.linkedin.com/in/kevin-kariappa/
https://www.linkedin.com/in/rishabh20jain/
https://boyintree.com
http://www.sportstechx.com
mailto:hello@sportstechx.com
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